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bemgnagmymo dganb sbomo doMm3gdHnbzyme 3mbhgjbho

(3m63g3d oMM d0dmbogngy)

RaMmodo s0d0

obmgnhgdyen 3hmxpgbmha
03.3930b0d3000b Lobgomonb
00000b0b bobgedfinzm 96n39hboBgSN
charita.jashi@tsu.ge

bBoBNo 9dm3b900 3083hyen doh3g8nb3nb dmozoh n6bBhyd9680 - bmgon-
oegh 890000, hmdg0dso m30bgohngse 3933900 doh3gBnbaycen gohgdm, dma-
bdohgdgoms A393900 0o 3hg®ghgbingdn. nbamhdnhgdyomonbs oo 3mebnb
9hod, Gnmydy0en 3o0mEen0g0nb godnohgded, dmadbadsohgoenb, hmgmhi 00dhab
dmogohn dmgdgen 3nohab, d9bodogdomdgdn 86033690m3600 goodenghs. 9-
0o0000boe 63dhmdTn 3oob0ndgdy0ns 30Rhyen doh39B80630L 3ob630M3hgdnb
9803900, bmEnoogho 89000 dsh3g8nbanb 0o 3o30960b doh3980630bL 3MbEIR-
B3903ho vb3998900, 0mAbAshg09g0dg B9dmgdgegdon ®mhdgdn oo dgomegoon,
dmadbdohgogoms 0hgbenboedn 00dmM3009030900bs o F9gbyne3znb goesfy3g-
300900b dnmgdnb 3hmigbgoon s 0.3. 990ma Asdmm3zenen Logncmbgodn govbo-
0099039000 50-9g 8980 gobogbo bsdgEbnghm cn8ghoBahab, 390339hegdbo o
00m3909%9 eoyhebmodnm. smbobndbozns, hmd bmgnoeyhn 0gens dsh3g8nbanb
Jgbobgd 3oh333900 330939000 AsBohgdgen bogohmggomdn, badfgbohme, ho-
bog 39h 308y3000 30309600L doh398nb3nL Tgbobgd. 6sThmadn bodgobAQno,
hmd 3030960b 8oh39806300 mgmhongen Lo®yd30900bs o GgmmmEMEMa0nL
306600300 6530900 yghoemgds 993939, BogBMOhngoe sh dmndgobgos vd dn-
dohmyogdnm bodgboghm 370003030900 bogohmggomdo.

30%hy0ds 8oh39806305 hggmoyinghn goeoBhnoegds dmobenbs BHmgae-
000 0nDb69bNbL 3063000hg00L 3hmEgbYdLy o LodM3gsemMgdhngn 3bmghgdnb
Y3900 byghmdn. n6xmhdozns bagmbooby e dmAbsbgyhgonb dgbobgd Mmboonb
3008®8mMh3g00b L1FPo0g0n0m, doenob LFho®se 3h3g0090s.0m9306090 G000
39090330 - 8hoeningon bogmdybogzsnm shbgon, hmgmhozos $90930000 ho-
00m v 0940e33h0 89000 oh vshob dmadbadshgogoms nbxmhdnhgdnb emdnbsbB8y-
ho §yohm. 680b 6033000, IMAbAshgo0g0n bdnhse nygbgogb bmgnoeyhn dge0n-
nb 0hbg0ob 06 bLb30ELb3Y 3008BMhAL NbRMhAsENNL do(3300LY @0 ghongh-
00monb eobodyohgdove. bminoeghn 8gensdn dmabdohgogems Aohmyemonb
006030n3gh0s dheod bygon Fgafym dhgbenb 3mb3ahgbBa0n 33nhoBgbmogdnb
FohdmhAgbobo 0o 3390 3Mmdonmbnhgdob 0090h%y dmabadshgoonb dm3m3g-
00bo o T960hhAnbgdnbomanb. d93ho 89360ghn 088303900, hmd bminoogh
Jb909030 gmhdnhgdge ghanghomosb shs bmome nbBghogd8nyon bobnomo
3930, ohsdg0 - nbengnegseghn, bodmgoemgohngn, ghoamdengn o 3MEsdmho-
3ny00E. bmansegho Jbgogdob godmygbgdnm gbodenogen begds 3hmigbyod-
do Bohoyo 000689ghgbgono 30homs 3mbbEhydEnn0n Mmsb6588hmdomdy (Tsai
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and Men 2017, Freberg 2016). o1y §obom $hoongnyon doh3g8nbgn 8sbdgennb
36mong fyohmgob nygbyodes, hmdonb bodysegdncm dbmome dohzg8moemag-
00 0bp9b96 35603700h9000L, 0gb dmMABbAshgdgeds dnnmm Fgndmyes3n cmo-
30090909, hmd m3000m3 sohfhnmb dhgbemsb ev3030n0hgdaon ymzgobonho
nbxmhdoEnnb dm3mz900b @mhds. dmabdohgdegon bye yi3hm oo yJhm b3g3-
B033hoe 399hgd96 dhgbegob oo 3ma335600b dngh Gohdmgodye doh39806390
bBhoB93000L, 0gb nb0b0 ghmFsbgmnb godMEENEgdsb Ji3hm d98se 9bemdn-
0b. 0oh398068790 0hgbodg 9.§. Influencer-gdn 96y 3030960060 3nhgdn godmh-
6096. 0bnbo J860s6 doonob LonbBghgbm 3MmbBI6S890L, 3039h907090b BbLY-
300 09 hg0939683h0 01909000, hog 08shBn390b 3mB9b3nghn dmabdshyoonb
bomdnb dm3m3g00bo o domn omoseghmdnb domfgz0b. bmznsegho Jbgogdnb
8930960 (SMI) §ohdmopggbl sboon §ndnb odmy3009050 dbshosdggh dbshgl,
hmdgoni domagonbs oo dhogsexghmgabn bmgnsogha Jbyegonb Lsdyeydom
obegblb dmabadshgdgoms nbb3nhognsb (Bail 2018). bmgnseyhn 8gens dohgg-
30630 00 3030960b doh3980680 3393006900 dongh nbbBhy8968s0, hmdgons
9299800600 39domob dmadbdshgdgems dmmbm3zbgdnb 0o300yMRNEJONLY Qo
230970m0nL Gnbomfggoe. bminoegho dgens dsh3gBnban 3339 dhogocn §9-
ono 893609h dohzg8momagms yyhoemgdob 3968hdns, hmgmhs 929980560
Igbodogdomos 0hgbegonb hgios8nhgdnbomanb (Alves 2016, Forbes 2013). 3o3-
09600 doh3980630 d3900 o vboen doh3gBnbgnb nbbBhyd968900b 300hneny,
hmdgoni 0hgbegonb 3m3y00hndoEnab obegbb oo dnddne3900 3MBBEI6Z0M
dmadbadshgdgedg mhngbBnhgdye doh39806390 3083060900 sbmhi3ngogdl. nb
2m39b0hgdsb obegblb 3hmagboyon 3md389gbgnnb 0dmby 00800069099, evh-
30b 99b3gh890bs 06 3MbBgbB0b F9090690090%9, 300hg d0nsb 8ndbMOhng
0090h®g (Delerue and Sicotte 2017, Nielsen 2015, Lamberton and Stephen 2016,
Stephen and Galak 2012, Krasniak 2016, Wong 2014). bmgnsoegho 89000 8sh3g-
30630106 0039390hgdnm dho3s00 3309390 AdBohgogon bogohmzgomdn,bogs
dmadbadshgodgoms dngh bmznoogho Jbegonb godmygbygdnb sbsondns dmigdy-
0n. bogohmzgomdn gobbmhEng0goyeds 330939000 godmagzonbs bmgnsogho
0900000h39806300 dmbdshgonb 86033690m3060 Dhenb enbodngs o dnbn H7-
dmgdgogds dmabadshgdgoms J393999 (Jashi 2013, Todua and Jashi 2013, Todua
and Jashi 2015, Todua and Jashi 2018, Jashi and Urotadze 2019).

0o3396dm bnBy3900: bminooghn Bgens, bmanoeghn 8900805h3980630,
39309600L 00h3980630, yneznb Tgbobgd g000§Y39800900L dnmgds, dhgbenb
dnde93hgon.

30gMymo dsMm3ghnbzab gobznmamydnb ghHodgdo

00M39(hnbgoLb gobznmamgdob 3nM3zgma ghHodo XX LOY3R60L 20-0560
Bangdo ImosdMgos o ab 36monmns 3MmEYJhdy mMogbhomgodymo doMmzg-
»06300-1.0. babgmoo. 330aMa3n gdHed0 AYyn3gmdg MMgbdHnmgdyma ToM-
39006300 -2.0, HMIMobM30boE adsboboomydgmns dghn 0Mgboa 00BIMBY,
3Mmom sMAg30600m, M3 Yyo30b gowabyzghomadnb dnomgdsb sMmmymgob
0400©39mq00LoM30L. Maom s Lahgmgzndom Lodoybygdem LobHY3gdnb
39630m0M9050 bgao d996ym aMMIsbIHadnsbn My3mMadgdnb gmMmdnMmy-
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00L. BoMm3ghnbgn 2.0 ImBbTaMmydgmdg mMmngbdHnmgdymas, 867 gL gHadn, Mm-
3mME 0930 mohgMmomMmodns dmbLgbgdymo HaMmdnbom - ,0m3bdoMmgdgmo
099399 . 899amadn ghadns doMm3ghnbgn 3.0, MMIgmoE gaMmwadhgbo smdmh-
b gamggdhmmbymo doM3gdHnbgnbamzab. bmEnsmymo dgonnb nb@gamomg-
000 00M39(hH06330 gobodnmMmos dmAbToMgdmolb x3sbyyMMADY MM0gbho-
Moo doM3ghnbzab gmmdnmgds . 2017 Bgmb godmzn@s 3. 3MmbEgmabo
©o 30bo gyboab dngMm dg4oboman Bogbn ,00M39(H0N630 - 4.0- HFMaoENyMN
00M39h0bgnab goxeMym doM3ghnbadg”, MmIgmdsE oo 3M3ymommody
dmo3m3s (Kotler 2017). 60gbdn gsbbomymos msbsdgmmsg dsM3ghnbzab
39630000M900L 068303y, sMLYOYMN edmB393900 s 39MbL3gdhHn3900. 4.0
00M39hnbgn 3905690 xk33LYPMOYOLY o IMILTsMgOgMDYs MM0bHMg-
0gmoa. ML, MmEabsg IMdbBsMydgmb sempambohnzgdnlb sMAg30b oo
99bodgdmMmoy goohbng, s3hmMydal sdMno, 3MB356000 dmMAbdsMmydgdL
nbgon sMmomMmEnboMmyma, gobboggmMmgoyma 3Mmoydho nbws dgbmoge-
dmL, MmM3 ImIbToMmgdmab dyobogMmo gomEgds o dMdHoE9ds godmabznmbl,
067 9.6. WOW-0b bobMmmadn. 3oMm39h0ba0 4.0 doMmighnban 3.0-0b 3Mb3x3E00L
393Mdgmgdss gogmymoa hggbmmmagnab dndab 30Mmdxddn. dmabdamgdenab
gbmgmgoab Babo MooldsmyMmam 390339y, gagdhmmbymo g3mbmangs o
bAsMHmMB0 Aobo gobyymagmo 6abomo gobs. doM3zgdnban 4.0-ds danngMn
9909mJ40909060 dMmabnbs dMAbasMydMNL EoIM3NEIOYMYdaLy s J393009.
0939600 3900705 3MMNBIBBHomMYM, MM 37056M 010653IMMIMMOSDY,
Mo3 3MdobnYMo 0dmJdgadb 06N30x0OLS s FMNebo LEdMEsEM-
900%9. AM3boMmydgmo 3m33sbns B0dOMOMNZ0 oMol 3sboyMmo 89-
0039690 bsbomo oM oMb, 0gn domo JRMmMydsdmbomo dompbomMo o
0M96nb BbsMEsddgmns (Mathew, Kramer 2018). 1996 Bgmb bogMmsdmmabm
J9Mmbomdo ,,00M39(hH0630“ 3odmgd39yb o 3mx3dsb0LY s 6M3530L dognnob bo-
0b6hgmabm bodmMman - ,,30M39hn630 3039MBg00bL 3MTI30hgMya goMmgdm-
d0: 3mb393MomyMmo boxyydzmydn,. dsb3o dMExdxmos mMLAF3IMHgmo
9mbLOBMY0S 030l Tgbobgod, MM Jobamyb dmBozomdn 3039MAg00L MmO
LogmMdbmoma dMndahgob FoM3gHnb3dn o 3MI3nHgMmab Lodyomydom
dmbgds My3mamyEyMo 33mamgdgodn gamodsmym badysmmdn (Hoffman
and Novak 1996). 2018 Bgmb, 993mo 36036y 653MMADY OYMEObMONM
009900 bho@ny, bosE bmgosmymo 3gnab Jbomgddn dmdbIsMmydym-
0 hsmmymmdnb DMob MmO0gdHnMo BaghHmMmado s 30D9Bg00 0965 -
dmEgdymo (Thota 2018). bmznsayMo 9g0nb 3BsMEN godmygbgds s od
3Mbob Lodomgdom 3MAYb03eENYMa nbaMMIsEnob F0bmEyds 3M3ymomy-
a0 bgds gmadhmmbyma boghysngma dsMm3ghnbgab Ladysmydnoc (eWOM).
bodhyzngmn doM39h0ban 30symanmo dmadbdsmgdanab TogMm godmmgdyman
ambLOBMYOVY, MAE obLV3NMNMYOYM Bo3mMabob dbgbL 3m®HgbEnyM ImAbads-
M909mBY. (Rosario 2018, Lee 2009, Erkan and Evan 2016). gb hgbgbEns god-
®m0gMmxomaos aMmaob 94b3gMHxdnL, LogdMNmMgdabs s gozwabob dgm-
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69 910036900 dngM Bgma335D90xmn Mx3MIAnbEENgo0m. dnsbmodsdn,
0Mo300m0 33930 6aMIMAZbL bmEnsmyMao 390nb gogmgbsb dmabdsmg-
dgmoms JMn0gMamogody, sbgsg dyn3gmab 393999 (Shah ,2018).

393m360b 3oM35Hnb30b sbon by3e

393m9bob doM3gMHnban B90mJdggob 3mbgbEnym dmabdomgdgmn-

99 o dom 6Mybnb dYynw3gmM9dS® Boosgd393L. MmMabog bmEnsmyma
090005 90M39hnb3gnLe o gozmabob ToM39(M0b30L gobLb3ezg0nMmMbedY
0Mmab dLbxgmoOL, bodgsbdnmos sembndbymon, MMA bmEonsmymMo dgwns dofM-
3900630 0M9bab FEMOsEMONL DMELY o gobaH3nEg0sL nbymadb bymb,
bmmm gozmgbob doM3zghnbaLb ygmomgds goohsbomn s43b dmabdsmgo-
a0l 3md030Ls ©s 3o B0gM yn3nb gowsbyzghomgdab domgdsdy (Nanji
2017, Glucksman 2017, Krasniak 2016). go3angbob dsMm3ghnbgn 6M9balb 3m-
3gmamndoEnsb obwgblL Instagram, Facebook, YouTube and Twitter -ob 06-
HhaMbgd 3mohammadgdab bLodyomgdam. sdgMnzgmo d93609M9daL dMOYbo-
Lo @s omMmgmsb o3hMmMmMdom godmEgdymaon 60gbo - ,,303wgb0b doM3zghnb-
30: MmgmM 6o 379060 s dg0x3bM 0MYbNL gozmgbs bmEnsmyMm dgwns
00M39h0n6gdn," dgomomemmanymo Mm35mbodMmaboo aMab gabLogyomgdom
8608369mm3360 (Brown, and Fiorella 2013). 603630 gobbomymons gogmgbab
00M39hnbgnLb mgmMoymo sb3gdHgdn, MMamMMoEss: dMAbdsmadgmms go-
©s6y39hnmgdab domgdab 3MmEgbo, bmgnomymo gogzmgbob ImEamo ©o
093300900, go3mgbab FoMm3zghHnbanL sbomo bgazs o bbge bognmbo. 60gbdn
badgobdmos gogmgbob doM39M0630b 4 M-0, 967 4 - gho30sb0 gob3znmoMmgde:
gmmInmgods (make); doMmm3s ( manage); dmbodhmmMabgn (monitor); Jgxzsbgods
(measure). 3sb3n BaMsE 3Mab BaMIMEagboma dmbohmMabgnbs ©s dg-
x33bydab §Ho3900L 603369MMdY, Momo IMIbIsMYdgmMAs FooMb goaby-
3900705 yo3nb dgbobgd. gozmgbob domzghnbgnb Gndgzsmms Mazbsn
©O000EMg JoHmmob, dobn ©nbsdngs gyammab bodogdm LobLbHgdodo P3-
M939©bMHME - 1500%-00 gondoMms 0manm bod Bgmnbawdn. 9jb3gmbhgdn
0mb03d60396, MM gogzmgbob 3oM39®HnbaL goohbns dMgbab danngMmn s3m-
39(H0M900b 360M0, 0b DML 6MbL FEMOSEMOLL, 30B73L BoMmmm s @o-
HMM0sdn, DML IMIbIsMYOgMMS AsMMPYMMMOSLS s 06HIMJE0sb. obo-
om0 390000 @ bmEnsmymo Jbogmgdn IMo30mMigMM306 s bonbhgmgbm
LonbgmMmAsgom 39mb J86056. dMY6N-go3mgbobAMAbogbn-dmabI-
M90gmo sbgmo 0bhHgMogdEnom byds B99MJdggds ynw3nlb gosbysg-
homgoob domgdob mMmb. gogmgbnbdmdbogbn, 300B0E3gM0 S 3MA-
3habhabpymo 3mbhagb®Hgdob Lodgomgdom, IMogzomo ImIbIsMmydmab
ypmomgosb 03ymmob. bmznsmym Jbgmgddo gogmgbob 3dmbg 3oMmg-
6900L 093M0 B00g39Mn 3Yo3L, om0 LobmMMOs domomny. IMAbdoMmg-
0gmms dbh LYgdgbhdy gobzms, Jomdy dmMagoymn 3MbHabhob o
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3%90360am0b 39940869, 33Mm dmdom0dgdmbL bnb dmAbdsMydymb yn-
300 goobyzghomgdab domgdob MmL. HMmsnEogmn 3oM39hH0banbagab
3o6Lb303900m, gogzmgbob domzghnbgn 0Mgbobodn dMAbIsMydmMNL -
0m300909m™Mg0sL gx3mMm LEMogsE 33wab, 300MY HMaEoEoImo MY3mo-
00. 393m3g60b 30M39(MH0630 R06IOLYMIE PBMM TgHo danngMmEgds OMEM
Bmgddn. 7 2016 Bgb omgn Jga3sbgdyamo aym $1, 7 danm-s0, 2017 Beno-
L3300 0L gobs $3 IME EMmsMa. 2018 Banabsm3nb gsndsMs $4.6, 2019
Baobamzob ob 5 M EmmsMb BosmBg3L (Benchmark Report 2019). go3-
mybab FoM3gHnban s30ma® sbgMmbgdb nBsMTIBIMN syadhMmMonb dmE3sL,
017 05L boggmamn 608o goohbng, s8obamMab 8603369MmmM33609, 7 MOBYbLE
M9m9306HyMmos b 60ds, LowaE go3mgbosbo 30M9gdo s dndy3Mgdo YM-
009Mmdgb6. gobomzamanbnbgdgmons, my Mdybo 999gLodsd9d go3zmyg-
6oL bhoano o 3nMmM36900 dMybab 0dozb. nbLHogMB0L 3MbEHgdn, nb-
HMM@0gd0 o 3009M Y39mady 93Mm 3M3PmaMmymas dmabdomgdmgob
dmMmob. gobLogygmmydymo 360d369mmods 960d900 0dob, MmA 3mbiMmg-
Hym 3MahBMmMIgdDg gobmo3bndmn 3MbMHbhn M30Yb AMBEMBgdsL nd-
bobyMgodL (Long-Chuan 2014).

3m6(h36(hnb ¥MMAZ0ab 9xgddH MM gogzmgbab doMm3ghnbazdn

©033M330 1

Instagram Post
Instagram Stories
ouTube Video

Instagrarm Video

Blog Post
Facebook Post 23%
Facebook Video 22%
Tweaet 18

Facebook Live

#

10%

YouTube Live
-

figyohm: Influence Marketing 2019, Benchmark Industry Mediakix, https://mediakix.com/blog/

influencer-marketing-effectiveness/
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obg39 06008369Mmm30600 F00Y33MmMe AsMomyymmods bmgosmym d9-
©0300 - go3mgbnobo 30Mgd0n, LoJdnsbmdab dnbosmMbaL dobgznm, doMo-
0o©dn 303Mm o do3Mm Mbgg0Dg 8dom0onb, mydEs dmangmma domzghm-
magn godmymab o139 9939 S 63bM EMBg9dL. 3930803060300 - yz3gmody
dznfmomnmgdymo 30Mm3zbgdos, MMIgmbeE domombdy 9o 0dwa39Mo
3Y03L. abobo 9gb3gMmbgo0 sM 3M0sb, oM 3MMAgLOYMo edMEEOMIds go-
OAbnsm. bodsgngmme, godmmhAgymam FEMONMYd0 5MNSO O oM3gnmn Em-
200 0b9696 dM9bNL 3M3PaMNdSENL. Foz3MmMaazmgbnsbn 30Mydn gowo-
306 gomom ydmamazzngm LYadndbHvg JBMM Tghow, 30MY 3939393 9b0L
30M900. (Tabellion and Esch 2019). 9Jb3gM“hgd0 M6bdYO036 0d3dY, MM XXI
LoY3nx60bL AMAbTsMYdgMo dgE3aomns 30MM3b6xme, 90ME30 Mo, 93Mbm-
0039Ma©. 030 3oM3o® 9M33939 9MbLYOPM 00067LgaMgdmMTn, yRMmM Tgho©
3036md0gMyd ™M 3MmMEYJdHob dobsbnomgdgmbs s dnob bomaobbdn. dma-
bdoMydgmb 693Mo® JRMmM 3¢ nbxMMISENDY, 30BMIOLY O IHOMYddY
009630908 bygmo o dobo Ammbmzbo yi3mm IMozomxRgMm3zsbo bnds. IMa-
bdoMmygdmobom3znb yg3mm dobomadns 3Mmxabombsmgonbs s edMEEOMO
99L39MHg00b MAY3Y, 30MY 03 bymydMmomgdab, MMAmMgdoE bogMomo 39M
163393006 0M76nL Tobosboomgdgmdn s 3MbiMgHyma 3MI3sb00b S339-
000 dMmJ899096. Mok 3i3Mm 3MBLAHMYJEYWNS JMmogmamds gozmabob
0m0bgb 30MLY s AMAbTsMydgmb dmMab, doM3gHMmmaL yi3Mmm 9xgjhHn-
0bo d9pdmns dmadbdomgdamobomgnb 360d369mm3zs60 dgbogznb d0bmey-
03. 9(hymo0nb900b 3mbH96H0 (BnbasMmb) ymzgmm3znb o go3zmgbsb sb-
©3960L 00 994L3MBOENNMS O 0IYWgo0m, MMIJMbLE NMYdL IMIbTsMgdgmo
0M96nbL oLSJdgMoE. 3o0Maa dgJadbamma 3MbHgb®H0 oo bgmmzbgouy,
MmdgannE dmdbdsmMgogmb yow30b gosby3ghnmgdnbigb 300dggob (Wong
2014). 0Mgbab LI aMgds 3MObL y39mody 8603369mm3560 go3zmgbab
doMm39(h0bgnbomznl, 890093 dmwab 6Mgbab Ma3gdHonob sdommgds @
3940003900. 33hmmohghym gogmym 3mehymmads Olapic-dg dmEgdymos
Lanb@HgMabm 33173900 3a3mgbob doMm3zghnbady, LoOE YPMOMYOS godob-
30900y 39g00magsbbymdam dmadbdomMydgmdy, Mmdgmog bymb 36ymob
0y039mnbasb 89dgbob 3MmEgLL. LonbhgMabms sbY39 33eg30L 89w©I39-
00 dmdbdsmgdgmms Asmmymmonb dgLobgd Fomo sboznbs o 3gbamymn
60db60b doby3z0o:

e 23-34 Benob dM3bdoMgomdab 43 % Facebook-ob 303g3M9d0. ;

e 19-24 6oL AMIbIsMYdMgd0b 53 % dn0dg3Mgony Instagram-0g ;

e 45 6ol 99300 bo3mMndo 9M0ob 300@3Md0n;

e 050000939Mg00 (Baby Boomer) 55-69 Bmodmg dmabdsmgdmydn bo-
9MoMmE oME3 gabnbnmogzgb gegzmabab domzghnbaL.

e Jomgdn yxmm Jghom AsMmoygmgdn oMoob Instagram-dg , Mm-
3mmE 000093M9d0, 30306 MMEaLoE 0000303900 P30Mahabmdsb ob60gg096
YouTube-0b gsdmygbg0sL. (Connolly 2019, Williams 2019).
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d390mo dmEgdymos oy Mmgmm nygbndgb d0Mgbgda gozmgbalb
00M39h0b3L.

393m360b doM39(hn630 - dMg6gdnboM30b

©033M330 2

FmBAIBAOL BbsgaBgerse 61.9%

o37Bmoll L@odmemom)dolbsmgol - 19.3%
Ladonim Loliggdols
mdcyodoBagooborgol (SEO) - 13.4%

44.1%

pgomgpdolisogol

fiyshm: Influence Marketing 2019, Benchmark Industry Mediakix, https://mediakix.com/blog/
influencer-marketing-effectiveness/

9mdbdsmgogmms 82% yzgmady bLonbdgMmabm ©s bydnbsbzoma
dmohzmmdoa 300AbY3L 0BLAHOZMOBL. 46% - ®3gabLOYJL BmabdoMmbL, 46% -
YouTube-b, 24% - Twitter-b, 12% - LinkedIn- 0o y3g3Mm 3gdhow© B2B 3md3s60900
LoMExOMmMOnb. nbs dMnbndbmbL, MM3 B2B 3m33sbngdobomznb gogzmabab
85M39Mh063L gobbogymMmgdyman 8603369mmods 960d90s (Booth,2019).

393m960ab FoM39(hHnb630 9335Mm0qLYOL 0M9bNL bomzamoOsL, gogzmy-
60b dmAbgbo 30Mm3690900 97dL39MNTg6BHYM™O EMEbNMY O odMELOMY-
00 DMENb 0Mgbab 36MdaMdLL, Momol P00dggonb dmabdomgdgmb,
Mm3 356 F0nmbL Yyo30L gosbyzghomads. Bgdmm smbodbyao bygmb nby-
mob 0Mgbab 3MdognmboMygdsbe s IMTbToMYOgEMMS MMOSYMMOSD.
madogmHnbLs o bH]REOAL dDMom, bmEosmymo Jbgmgdo, dgodmyds no-
9330, g9fmo 3oMab dsMm3ghnbans (WOM), Mm3gmoE oo Mmamb sbMmgdb
3MmoydE00b goynw3qgdab LAHNIgmomydobomznb, IMIbIsmMgdgmms dmbo-
B0o®. 0mmm 39Mnmedn sMob HgboabEns, MmMA 30D smyMa gadmbobyang-
00 o 3009M JIRMM gHo B7IMJdxgdLb ImIbIsMYdgmMBY, Bo35M0MI,
Instagram u Snapchat (Lamberton and Stephen 2016).

393m960b doMm3ghnbadn gMmo-gmmo 3608369mm3060 3MmMdgds do-
Lo 9x89JH0BMOS . BoMmzghmmmagndab 53% dnohbg3L, MmMA 0639LH0ENY0NL
29mb6s3900L (ROI) BMEs 3MA33600L gxgdhnsbo dsmm3ab 8sR396509mNs.
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0dndhma, 0bsbLYMO EobsboMzgdab DML gozmgbab doM3ghnb3dn o
yugmomgds 960d9ds. 3oM39hmmmams 47% x30dMmdb, Mmd ©obsboMmzgdn
I8Mm dghHo gondMEyds, My go3mgbab doM3ghHnb3dy 3dobgymn nb3zgbho-
M900L ((ROI) 89533b900 LOLHYISHYMI© dMbEYds. B38Y3968s BoMm3ghnbaya-
00 3MyBMMIs0 93Mm3sd0 - Buzzoole-0v, Nielsen-ob 3m335605L06 gMms©
30M39mo@ 0990090530 go3mgbob doM3g®Hnbadg gobgymn obsboMmzgdab
((ROI) B9x30Lgdab 399060930, Jgx3sLbgdNL BohMnEs dmoEa3Lb J9dwag 3oMa-
99hmMgoL: Asmmyammodnb o ImE30L baMmabbo, Inodgdomnds s gobbymods.
393mabob doMm3ghnbaob gxugghnsbmdab dgxasbyds gobbaggmnmgdom 9603-
3690m30600 60569b03MB3560900b0M30L. FMS30M 3393880 b0 YMNY,
Mmd 9900A6930 3o3mgbab doM39(Hnbgnb d03359MH 0L dM@s 3MI306090080, 2018
Bgmb 0639LHNENg00L 33Mb3gY0N FondaMs 520%-000 08 3M3356090d0, Lo-
33 9339 393m9bab doMm3ghnbgnb dgxrsbgdsb sbmMmEngmgdgb.

ommm Bgddo gogzmgbob 3oM3gdHnba0o oMmomm godmoygbgods bbgoe-
©obbgo 0bybdHMnodn, MmgmMmogss - sbomo Hgdbmanmgngdn, dmoab nb-
©3LbHM0Y, 3900306, HM0BI0 o Lb3s M. gobbognmMmgdom sbobnd-
60300, MM3 HyM0dI0L gob30m3MYddY BoM39H0630L gogmabs LEMoxo© NB-
M©909. 3go3mgbnobn 30Mydnb dg4dbnoma 3mbhHgbdHgdn domnsb moMmgdymns
© 06L30MOEN3L B3MAMIE]OL HMObH e oMM Bgbnb FMLLdNELE. hY-
Mmobhgon 0yg69096 nbLHgMAL, 6EMZgdL MMT oMb bomsbsm nbymM-
00300 OMoLHYMO F0doMMYWx0900L sLOMAY350. HMmOLH YO bym30bYdNL
dmadbdsmgogmms 82% bmEnamyMm Jugmgddn ob AMagdaxMMANL, IMELY O
[ 36 3bm3zmgoab bhomab gozmgbab damaL 8n3y390s. Bagdns, MM dmMads-
36900 9d9096 0bxzmMmToEnob bmgnsmym Jbamgddn, yoazob gowabyzagho-
™g0900b 30LOMYd3E. gaM®S 330bY, 33eM930L IMbS393700L M8bbIVE, 3o3-
®9b0ob MOy domamons HyMobH o Esbndbymydab sgnmab, babHdMmML
dmaLobyMydgd0L, 93053MB3560900L o6 BHYMaLBHIMo bLooggbhmbL 89dgbab
30006y390hnmgdsdn (Sigala and Gretzel 2018). dmgoa©, bmznsmymo Jbg-
m3y00bL $99mMJdggds IMAbIsMYOMYddY o dnobo FoMm3zgbHnbaymn sgHozmods
30630MmMO707mM0s 1339 9MLYOYMO 3EdhBMMIYdDY J003MM3056MONM. M-
006560 00969LIMEgMO 9x399HN00S Lb3oELLL3Y dMehBMMTodY, My ab
09dmgob dmabdomgomnb d09gM yo30b goebzghnmgdob dnmgdsb abymo
39003009000, M3 P0MYb39mMymMmab dMAbTsMmyxdgmMmms oMmom i3960L Im3-
300 gog3Mmymo 33M39MHnbaymn 3mdy6nls3ngdom (Zhang 2019).

©0303360

bm@EnomyMmo 99ns Mo30bn Jbgmgdoom bgMamdym 69M39HL FamMob
00%0mdMNg 05d3MBY dMAbAsMaomMg00y B30MJdggdnbamznb. IMd30m0
Banob gobdogzmosdn go3mgbob doMmzghnbgn godmaygbgdomos 3Mmoyd-
Hhobo o dmaAbabyMmgdab LHNTYMmamMgdobomznl d3DsMDY, MYdEs dsb bbgo
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0603369mmo0 3gmbEs. mgb ab g393mnbgds MmammE sboma dnbssMmbob
dohomgogma, MMIgmbLE dggdaons B30mgdggds dmabnbmb bbgzoabbzo
0bhHgMabob dJmbg dmAbdoMmydgmbdy, aMmmngmamodob 3MmEgbdn goMm3zay-
0 99mE0s Asdmyysmndmb o 3mdahnyMo ndmgddgomb dobdy. gozmgbab
00M39hnbgnL dngMm 99079353900 MY3mMI3x6a(30900 JEOEIL go3mabab ob-
©96L dMAbIsMdgMdY, Fomo BgIMJTgg00L sMgamn 093Md© JBMM TgH 0o,
300009 dznMmamnmydymn Mg3madgdn s danmagon. gozmabosbo 3nMmydn
I8MM MYMI3306HPMo s 330096 YM0 3M03b, ommeb 3maybozeEns 3Ma3e-
600Ls o IMALTMxOMOLIM30L PO LoMggdmNabng. gozmgbob doMmzg-
Hh0bgnb 8gbobgd IMozomxgmmazebn 370mMnze309000L, 390339M©Y0NLS ©
0mmag00Lb sbsmnd0 303 9Mnbgm ssbHYM9dL dob 8608369mMmMdsL 3M3T-
306000 3oM39hHn63m0 bHMIH9300L 9BgJH0sb gobbmMmEngmgdadn. gozmg-
60b 30M39®Mnban bgab nBymodL bmEnomymn P3nMmathgbmodabs s bmonb
gmMmInmgdnb 3603369m0OsL IMIbIsMgdgmms sddadn. 093M0 333mMg39M0
900Ab373L, MM gogmgbab doM39h0nb3L goshbns domnsb oo 3m@HgbEnomn
0903mMadn gob3znmomgonbomznb, gbadmgdgmons dmdozomdn 3603369mmm3-
Bo@ 3ondammL 3gogmgbob 3oMms n3Y30Mms MoEbgzn, MMAgmoE dom io-
606LyM0 godmngMmgdab dobL dabEgdl, obyzg oMLYOMOL dMLLBMYdSE, MMA
d9badmgdgmns godmygbgdyan ngbgb bbgs nbLAHMYIYbHYONE, B3z MV,
bgmm3zbymo 0bHgmadbhob smgmmomdngdn s bbgs. Mog d9gbgds 3ma3sbo-
0b 309M 6065LBsM BMABIYOI™ HgdLHgOLS o FgLb0ggoL, 0bnbo bogmado
93gdH0sbn gobo. bmgnsmyma JLgmgdn doMm3zghHnbagab o 3MIybozsEnab
0603369mm3zab0 oMmbos 00B65LOLOMZNL. 0L TPTN33 E3WE MY37083009,
36y39h0n 06m39309000, 300¢h)MT Moymoaos 3MmabmdoMgds, My Mmamm gob-
30003M©J0s sMb603b6ma 3MmEgbydn dmdszsmdn (Backaler 2018).

BoMIM©agb0mo bho®ns sMab 30M33mo s 3ogmgbob oMmzgHnbanL
3MbEg3HYomyMo 3600dabLY Logdommzgmmadn. bojommzgmmdn aMyanbL-
hmoMmgdymn go3angbab, 867, MmammE bdoMo nbmwgo9b, nbxmygbLbyMmy-
00b 3M33060500 doMomoo® dgdmoxzamamgdnsb HmMgbnbgzngdal, dobhgm-
3mabob AshoMmydnm, o139 993 dMEgon domdg gdmMyYMo nbxzmmMds-
3000). 3o3mgbobdMAbnbL 3yo3b 0MYbonb ndy3Mgdn, MYdEs bogangodn
3M33(hH96300bL godm i306s6LYMO 39M danngMmEYds. MMaMMm dng30096 dma-
bdoMmygdmgon gogzmabob Tom3zghnbaL, Medwgbo 90DobTnTsMMYMe® ©O
LEMMOE obgbL gozmgbab JomMzgdHnban gbgymo nbxymmIsEnab gowoEg-
0oL 3mdyb03sE0nnb gdnm, d90amadn 33930L 30d3b60 Pbo gobab. 0390y,
Mmd yobmgb dmdsgzamdn dgbodmgdgmon 046900 gozmgbob domzgdnbanb
Jomoymo godmEoomgdab dgbbsgms v309dnm mbydy. 3i3ndMmom, bo-
600©g00My LHoHNO dNBHIMgLYOL MMamMME 3MagdHndmb FoMm3gHMmEm-
3900, 0b939 03909307M0 bxgMML BoMIMToa7bMadL.
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This article is dedicated to the main powerful instrument of marketing -
Social media, which altered the environment of marketing, customer’s habits
and preferences. The growth of knowledge and experience gave customers more
capability and power in the market. This article is based on more than 50 modern
publications, websites and blogs. It particularly reviews conceptual aspects of
social media marketing and influence marketing. Several surveys have been
conducted in Georgia about social media marketing. Unfortunately, scientific
work on influencer marketing is almost nonexistent.

Theworkreferstothe differentstepsofthe developmentofdigital marketing,
the forms and modern methods of social media and influencer marketing. Both
of them impact customer’s behavior, their attitude towards different brands and
facilitate decision-making process of purchasing. According to the literature, the
main differences between social media marketing and influencer marketing are
the following: social media marketing concentrates on the rise of popularity of
specific brands, while influencer marketing plays its role to influence potential
buyers to purchase their product. Influencer marketing positioning brands on
social media platform giants like Facebook, Instagram, YouTube, Twitter and etc.
The ability of customers to reach the fitting content makes them more mobilized
during the decision-making process. Unlike traditional marketing, influencer
marketing helps customers make faster and more accurate decisions towards
brands and their products.

Influencer marketing promotes social advantages and the importance of
trust in customers. A lot of researchers think that Influencer marketing has a
big potential. It is possible that we witness the substantial increase of influence
followers in the near future which will guarantee their financial stability. There
is also an idea which promotes the usage of artificial intelligence algorithms
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and beforehand written texts by companies will be the things of past. Social
media is a very important source of communication and marketing. It is always
transforming with the ongoing innovations and certainly it is very difficult to
predict the future of this field.

In the current years, the influencer marketing has been used in many
industries, such as design, fashion industry, tourism and medicine. Influencer
content is significant and valuable for attracting tourists in the country.
Influencer’s impact is high in the buying decision processes of destination
places, hotel services, air tickets and tourist agencies. The role of influencer
marketing is increasing daily for building effective marketing strategy.

Influencers in Georgia are mostly limited to conducting trainings,
master classes and writing blogs. There are certain individuals, who aim to
inspire a mass brand following, however their income is quite low. How the
customers perceive influencer marketing and how correctly and purposefully
the latter is used to disseminate information requires further research.

This article is the first try to create a conceptual analysis of influencer
marketing in Georgia. We think that without methodological and theoretical
aspects the research won’t be successful and productive. Considering the
importance of this issue, it is necessary to conduct comprehensive research,
which should be accessible for marketers working in both practical and academic
fields..

Key words: Social media, Social media marketing, Influencer marketing ,
Purchasing decision, Followers of the brand
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