bmgndmyMmo 30M3xHnbgab 3oMowmJbydn Fob6oE39d0
(Covid-19-0b 396¢9800bL 3M6¢HgJLAHIN)

69390h oxmeyo
93Mmbmangnb 893b6nghgdoms emgsmhan, 3hmxpgbmhn
03969 593000330000 LobgeMONb MdnEnbNL babyedFoxm 36039hb0B9gBEN

fohn@o s0dn
93Mmbmangnb emgBmha, sbmEnhgdyen sShmazgbmhn
03069 $930b60330000 bobgomdnb MOnENbAL LobgedFomm 36n39hLoBgB0

COVID-19-0b 306098008 06033690m3060 godohes bmznsoeghn 8oh3g8nbanb 0689h396-
30900b hmon 306003300 b3ghmdn, hmgmhi gomdoogh, obg3g ghmzbye emb99g. sboe LM
30oegh 3hmeyd8mub, 3093060300006 dndshmgonm dmdbdsohgogoms J3a30b 01893039,
2mhdnhgdo oo dobo bENIYEnhgds JooBghboBngme evege emab fabhngdn. bBoBnsdn bodga-
b3yoens doMoveghn 3060380000 30hmdgodn 309306s3NNLEAN LodMEsemMmgdhngn dmmbm3bnb
Dhenbo po dmAbAshgog0ms 939300 §hobbymhdnhgdnb 09300900m0ds. 66Fhmddn goobsondy-
09000 bmznoeghn 8oh3gB&nb3nb boyghmdn dmadydse3g 093b0ghms 3obogbn dhmadgon, boghomo-
dmhobm mhgobndo(309000 hgdmey30g00 0o ob336900. 3093060L AMmbmzbs-nofmegonb ms-
boohomdy, 39943060300L domgdnbsb dmAbsabyhgonb bghgnbgonb godshmyemos oo 3§y39-
&m0y, bodgengnbm 39hbmbooalb 3hmagbombocndn oo Ludmgoemgonlb 3Bomos gomoseyhn
306098000 00bh70900b bLo®YI39000. IMAbAshgogems 939300 Tg33000L Foboonbgdnbomzgnb
306bo3ymhgdyen 86033690mo0 9604900 3Mm3nb60n3930900L0 0bLBhyG968900L ©069h330L 0o
800mynb900b. COVID-19-0b 306090008 goomhdogs bmgnoeghn 30136sb§mhmos dhogocn J39-
ybob dmbobogmoslb dmhab oo 3030960 dmobenbs obogdg0y000 bLmEnoeyh-93Mmbmadnggh
bBoBILDY. LBVBNVTn BshA3969000, hma vy300909000 bmEnseghn doh3gBnbgnb boy39009bm
3hog80300 090mMbLBhnhgds 30930603000 308306090006 Ev303F0hgd00, hog bgob FgaFymob
COVID- 19-0b0 ©038shbg0sb.

0o3396dm bnBy3900n: COVID-19, 30609009, 30600339, bmEnoeyhn doh3gBnbgn, dmabadshg-
090093 J3330b 33000900.

dgbogoman. 2020-2021 6ngddn dbmamomdn dndnbomg MoYmMads 3mmabhniyMds o 93m-
bmdozyMmas 3MmEgLYOAs YL gozmgbs dMbNbAL LMEnsMyMmo BoM3ghnbanL gobzn-
00M900L H96w9b(309007. gEOMOIMMTS 306N d bMmEnamyMn doM3zgdHnbanL MmgmmMoymon
3mbhymahgdn MgamyMm, Y8dodgb x3gH90D9 odYysMadymMo gsboo. moomgymo 9394y60bL
dmgomogggo0bam30b J39300m0 33MMNMx0g00bL 9x39gH0o0b0 3MmMagMadgonb d987393900 S go-
BbmMmzngmgds 3mommadhghymo bhMohgans gobws. LEBMIIMIOMN30 F36VE3S MMYM ©
3Ma3maqLym 3MmMOmYdsb BoMIMaaqgblL, MmAmab gobbmmMEngmagds dgbodmydgmons dbm-
omE babgmMdbogmb, bodmgomsgm LadmasmMydnby s 000b5LNL gMmmmdmongn  ~AsMmznm
o 3M3Ybngsannom. bmgnsmymn domM3zghnbgnb 30Bsbns oMy dom@m dmMaAbdoMmydgmms Ebm-
009M900bL d3ommgdy, 3M389 nbN30700bL §3930L B3MMNMYdg00L gobLdM3M, MMTgmN3
39Mongdadbgos osbom bmEosmyMm 3MmEyJhom - LobYM3gM  J3939©, Mbol dgdwgmaddn
dmy390s sMLYOYMN 363039 LMEosMyMo 3MmMOmMYdnb Eadmy3o.

bmgoomyMma doMmzghnb3nb Mmea 306xa00b 6060003 OMdMMHdn. DM3sa, dmab-
90M709mmo J3930L 3mMomMyds, Tom0 03N 36MONgMYO0LY s 3MLILYM3gMO bMENs-
mymo gomgadmb godm, 3MmMOmMgdyMmons. bmgnsmyma domzghnbgn 0ygbgdb d93g30b dgz3mmnb
33MmonMmgdym mgmmMngob 06n300x0dg BgdMJdgadoms o EsMBIYBydnm, Mol bymb
96ymoL §06dMmgmmonL ba3gmmdn LOBNSBM MOL3YONL F98ENMYOSL. bmEonsmym TFomzgdho-
6380 500633300 0bHM396300 9aYsMads oMoz M9MMNsL, MMIYJMMZeb smbbndbsgny:
bmEnamMYM-3Mmabadh Mo mgmMmony, 8ggadnemo J3g30b mgmMons, J3930L d9E3mab mgmMos,
0bm35309M0 @oBYB00L MgmMmns s bbgo. bmEnsmymo doMm3ghnbagnb 9x39dhHnsbmds gobobo-
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DM3Myds 0800, 0 M3BYbs LEMIBYE Tonmbg3s AbLabymn nbhgMm396E00 o bLOLYM3Yg-
™0 943930 bmEnsmyMmo 3MMOMYdgo0b omddobs o J3930L 33MOMgdnL M35MbIdMNOLM
[1-4]. 0m0b3sMyOgmMms dmMHn3330s bmMmEngmEyds bmgosmymo 9sM39hnbagnb 833emg35Mab,
omgb 96@MoLybaL EFbmMdnma mgmmonb dgbsdsdabo [5]. AMs3sma Bab gobdszmmodsdn
bmEosmMyMmo 33M0gx0900Lb BMMInMgds TbmmmE obommgosbs o 3obMbImdMmMOsL
139380M©gdmEs, bmanm bmEnsmymo 3oM3ghnbaob Mmmo ngbmmomgodymo nym [6-7]. dmadb-
90M709mmo sMBAYD6g00LY s bhNTyMnMydob bblaebbzse Fgom@om bEds  bmEnsmyMm
3Mm39LY0vY H9dMJdgg0s, bmEnsmyMmo nyab 308dD0E3gmaE BoMIMAGBs o dobo nbym-
BonMmo Jdgx3m3s, MMA sbamn bmEnsmymo 3MmEydhob dobomgde b badmasmmgdmngn
39000Mg366ymos o dmabdsmgogmms 3BsYymabs godmnb3znmb [8-10]. dmabdsMgodgmmy
am®H0353000L, JgbadmydmmOnbs s P6sMmab dmEgmn MOA (Motivation, Opportunity & Ability),
Mmdgmozg oModMBSL Y6n39MbodgHoL 3MMaabmmMgdab dogMm oMmob d987ds3507m0, J3930L
d933m0b 606o30MmMOs® dobobomgds o gabLodM3Ma3L nbnznNb 8BsEYyMAyBL sbsmo
939300 80bamgos [11]. bb3s 393609MYO700s FosBsMmmm3gb MOA-b Imgmn, dsbbagymmy-
000, LOBMZOEMYOMNZ 556133330, MMAgnE AndOEMOMNZN 096930300MYd0L bHNdymamg-
00090 MM0ByHnMgdxmn o dom dgbadmgdmmdgdnLy o PBaMgdnL gomMmadsgzgdsdn gbdoMmy-
09. 30939 3M3YMamymas 9.6. 568MNgMmMOnb MBAG60L dm@gmab (Health Belief Model) gsdm-
yg6909, MmoaLsE bgds AMaAbdsMydmab aMBIY69dy, MahMa 6o dmabdommb DYLEHS©
0b Logmbgo o6 AMALLbyMgds, MMTgEoE 3Mb3MIDOIM 30MmaMydsdn dobM30L vxENEYd N
©o gsbgyanns [12]. 93bHMamngmds 893609M9gdds 2018 Bymb godmEgdymm 653MMAB0 ,30o-
63MgMoONL 30330608 B3d30MO LMmENaMyMo FoM39ghnbgno?“ 83axz0mE Asdmaysmndgb
bmEnamyM daM3gHnbanL nbhgM3906300L NbYMN Bsbobnamgdmydn, MmgmMaizos: J39300L d93-
3em0b 60bs3nmmods, 36MOngMgonL ddommMds, 3IM3NEYdYmMadnL, 3abbymdnbs s dgbywy-
ag00b d933mo [13]. COVID-19-0b 336©9300b 30MmOg0dn mommgyann §39960L dd3MmMdS
5000003300 LOLHYTs L3gENBNIYMO gedmb393900L 600608y ZSL. Fom obLbbzozqgdmn Maoby-
ML o dgLedMyOMMOYO0 oshAbnom, MYIE, bagmboyMmgmo s 303D0E3gM0 gaMmgdmb dgd-
965 COVID-19-0b LOBNBSSMBIYEM 30730633NOL bHMHga0nb gobbmMEngmgdnbamM30b yzgme
dmo3mMmonbomzolb 3dMommobhghymoo.

oL EMML  gobboggmmydymn Mmoo 9b60gd90s LAHNTYWNMYOSL, T0dOMOMNZ dmMAbIs-
M90mM9ddg MMmnbyhnmMmgdymo 3Ma3ybnzaEnab bHMahgzngdal BomMIsMmm3sL, Myms EMMYMI®
dmbagb obamon §3930Lb ¢3LYYMMOgdAL FoEbmongMgds s doMm3s [14-15]. 3093nBsENNL
3MmE9LOL 330mMmEagzam, 2021 Bgemb godmy39Yybs LoygMoMgom bsdgEbogmm bodMmadn
LomoyMmno ,COVID-19-0b LOBNBSSMBYEM 309300659 IMmMbM3zbalb GmMBnMYds: 309306830
ob 89Lobgd ymydsbob sdmgzs bmEnsmymo doM3ghnbanlb 095839modnm* [16]. 3sLB0 bod-
3obadymons  bmEnomymao doM39hHnbgnb Mmaenn COVID-19-0b babnbosmdEggm 39J3nbab - dMY-
bonb 3mdohnyMmo ngb®modnb 899860L 3MmE9bAn. 306@9dnnb bb3zoobb3s 9MHo3d Yzgmo
99L39MbH0 MbbIYdS 08080, MM 3093060300L3EAN LOBMBMYOMN3n IMmbmMzbalb DMES
s dmadbdomgdgmmo J3930L HMbLEMMAnMYds PomHgMbohngms, sdnhmad LodMZsmMy-
030 30MB P6s 3asE3bmdngmMmL dobo 9x399H0sbMOs o LaMggdgma [17]. @ dMahsby-
0ob bmgoomymo dom3zgdhnbanb sbmznsgnab 3MdogbhnbL, 98 BMIbANLY s dnobo 3m-
m93gonb  dngm dg07ds39039mas COVID-19-0b LOBNBIIMBIEZM 30§3060L 3M3Pmamads3NL
M93M096@o30900. domdn sbobymos gx99dHnsbo 3093065300L Asdomgdob 8603369mm3s60
ob39gdhaon, MmgmMmoEos: 304§3060L Fndamom LOBMdEMgOMN30 bmdnL gobdh3nEaody; 03y-
60%doEn0ob 3MmEgLdn Lodmdomodm LEdMZoEMYd0L AsMMYMMONL DMEY; 309430b60bL bb3oo-
bbgs 0MybnbL dndomm Fmmbmzbob wmmMAnmgdy; d0BEMOMNZ0 syoBhMMaolb yHOMMo
093090 aENy; MaLbMLYONL TMONMOBIENS O 3MIMNENYM0 JTgEYd; 3MB3YMabENNLby o
00M0gMg00L 0bomNd0; d9Hymonbg0900L 3ogdagzbs o bhnTymnMmgdnb LHMMH9300L d907-
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d03900; HMooEnymn 9900856935896H0L BomBoMmm3y; 30BMI™MN dg9n0b FoMm3s; 39930~
6oL 306mEydnb bgadnbsb3mImods 36y39d Mgz003d0 [14; 18].

M93M396@s30900L 3MI3MgqbyMo s Bgdnby3zbnm bMymymxyomon  gobbmmEngmagds
0600369mm30608  LadMZsEMOMN3n 037600 HOL AsdMbaysmomMgdmo, Mol dMmombmalb
abmgmoaomb dmbsbangmdalb 70-80 %-0b s3MsbL. TMoz3omon 393609M0 YPMoMYdsL vdsbzn-
™mgob ndy60Bo30nb 3MmEgLbdn 3043060L dmmbmzbobs o F0bMEYdsL dmMmab 3MMgmLEn-
009, 3m3LobyMyd0L LYM30LxONL odaMMPYMMOLLY s Y6Y39HMODY, s36E30L Tx85390600
3MMxzgLOMBOMNBALY s LOOMBIEMYONL BDOEYMBHDY. BLoJmmmMagnyMmo, JaMENYMO ©
x00039M0 damdoMgmos 0@ go3mgbolb obmgbb dmMAbIsMYdMNL IMBNZoEnsdg sbom
93930L dnbsmgds [19]. 3bdHN35d3nbsENnL dgthymodnbgdgdab godmngMgods s dnb Bobssm-
0093 0Mmdmms bLadMoMYdadn ZoM3399M™ aLHsdNMNBIENsL Jabob. COVID-19-ab 3nMy-
LoL d9bobgd ayEILHYMYOgMN, dsbnbxgdmn NbRMMTd30900L, Bogdabs ;my 3MBLSN-
MoE0Ym 0gMMN9g0dg o3gmnMmgds bdoMo 063930 ©@a067MMONLY o 3oyM3393mmdNL
bnbMMAL.

00906, MMEILLE 306YTNLMSL dMIMMAL M8bodgEMmmzgy gdHo3dg COVID-19-0b LsbBNbo-
00M393M 30430060 godmMEbogdymns yzgmadg dmogzomo dmdmmab nbLbHMYgbho®, go-
0dhogMmadymos 9.6. 96(h035739M900L 3xIRJ00, MMIMyd0E, LLIbYbsMme, 3mmoahnznmo,
93MbmadngyMo my gbogmmmaoymo dMmEH035300M gobbymonmbo sMmnsb s  goyMm33939m,
domoymo dnboomboL dghymodnbgdgdL Jabnsb, Mol dmMbsbmgmodnb 3093060ds300L LMY
30MY639mymxadn bgMomdYMO daMNgMNs. 83sLMLB, Y6 d936036mm, MMA BgdMombnd-
B69m0ob 60600m3ya dOMdmanab 39906093900 63mgd 9RgdH0sbns MmgmmE dbmamomdo,
ob939 bodoMmmzgmmadon.

©9%06@MMAS300m d0Mgoxmo LodndMmYds bLozdom gozmgbsb sbabL v3Mobodn dm-
Jomgdqgms Eodm30g09mMg0osbs o gobbymosdy, Mol dMbabmMgmonb JLoBRMMbMYOSL O §ob6-
AmmgmmOsh goMa3gyman Mabznb J3938 oygbgdlL [20]. obsBYnbaLAPn, COVID-19 309i3060L dg-
Hymon690s 36 Jgdmagsmaanmb dgsMo BaMAamoaggbgdnb (MmgmmaEss, Bogsmams, b,
Mmmd 3093008 3M 3Mmb YLogMmmbm) gogoMmbBymagdno. Jghymonbgdgdn sbg39 BM3IYLOMYOYMN
760 0ymb 08 3@3036900L Babomnby0sdY, 3063 JRWgOsAMbLOENS oMb 3043009, ood-
@m0gMHmL LODMZGOMIOMNZN dMN3MYOs. COVID-19-0b B0bodMTEg3 IMLabgMdNL 3873006830
oMy domBm 06N30POMIM 3(330L PBDMYB39MYMRL, sMedgE 3Mb3nhamndsENsL v33nMY-
0L o FMNBoE  LOBMBIMYONLIMZNL LoMagdgmn IMogd3L. dgbodednbo®, 393306500
BomMIMJabnb oM gamg 9RgdHaoL ambobemamdnb FobdMmgmmadnL, beadmasmgdnbs
390000009modnbam3znb.

300093 900 3608369mm3060 Qoghmmo, MmAgmaE s0bsbgds 30943060L dmbIsmgdob m-
69%9, oMmob 9900E060LY O F36E30L 3MM300YMYdNL TndoMmo Bmoy, MMIgmMnE gob-
Lb303w705 LMENIWMYYM-EIIMZMIROYMN F3IRJONLS O J39Y6500L dnbg300. bmEnsmymo
00M39(1H0630 gobLzxMMadYMm yyMomgdsb s60ggob 3Mmxraboymo s gonldyMmo 3MnbEnadg-
00b  ©oE3sL, LobgMAbogxmL, bodmgsmagm LadMZsEMdnbs s ©0BbgLAL JamMBbomMmym
006033MMOMMOsL Lodnd 30M7YLMSE dMdMAL boddgdn. DMZsE, bEMONL BaghmMn gMmm-
960 8603369mm3060 gobdMTnmgdss bmznamym domighnbado.

00300000 dbmxymamdn dmbobmgmdsb 518 dMmE EMBs o943L Fomgdyman, bmem ymag-
MEOOYMa© 03Mg0s 38.02 ML v@1dnsbn. LOABYboMME, ©dsmn d9dmbe3zmMadnlb dgmby
930946900L Ambobgmdab dbmemE 1.6%-b og3b domgdymo 060333 gMoo 30dEnboznab
©MB. 9x8M03adn Imbabmgmdnb dbmeme 10% oMol sgMogn, doc dmMmob 93303hHadn 3%,
60g9M0sd0 - 0,7% (World Health Organization 2021). MmgmmE bhshobhogs 330h39690L, d9-
3M0 939y60LM30L 3093060LsETN MabodsMo bymdnbLb3zEMIMOS PMaLLE 3MMOMyTYMNy.
0mb0dbymalb mamodedy LonbdgMmabm 33magzs Aohomos vdd-0b AMomm-smdMbagmgmnb
36039MLOMgHT0, LoEOE BoMIMANBES 30J300sENAL gobsbnmgdadn oMbYOYMn 3MMdMY-
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9900, MMImMydnE sbobymns 33m930L Eab33bnm babomdn. 39MdmE, My 30930bogne FgM
y39modg dnseM §39y690d0 gobbmmEzngmmgds, o300 0gbg0s s3omydymo bozzonmo-
0bmonL 33%, bmem 03 d900b3g39d0, M7 397300630s J39Yy690L IMMaL LodoMMENIbS©
©o M3600Md Bobobomyds, LN3zENMNIbMONL 61%-0bL M8306 sEnMYgds dgbodmadymn
096900 [21]. 30693050 3093 gMmbgm s3b63bs Abmazmomb §39y690L GmMab sMLYOYMO
bMENIMYMO s g3MbMB03YM0 JMdbsbBmmMmdab dsgsmomgdn.

3o06Lo39mMYdYmM yxMmoMgob ndymMmob 8309303MbL 3MaNTgM 3830301 sbamo Lot no
9900 00000990030 bLomaymom ,309300s30s: ymxybo?.. oM ymxybe..", MmIgmog 6amIm-
330003960 bogommzgmmdn sMLYOYM 30M3MYdSL COVID-19-0b LOBNbVOMAYzM 39J30bsENOL
390bo0). 65dMmMAd0 30943005300L LOMZIOMNIBMOLMOD E383d0Mgd0 LAY LEMMON
09396M9d0n, MmgmmE 93mbmadngyman, oby3g bogmemmagoymo 3MmbHgJLHnb godmMAnbo-
M9. 30930600L 0969x30300M0 MMEn3yM, 8M3gndgbhnMmgdym 3sbybb ImombmzL, Mathmad sMob
0(3Md 9330MY09mMO O 3My LOZIMEYOYMM? ddnhmMmd bLo3zLydNm 3M31ndgbHMYdIMNS Lho-
Hhoob s3hmMmob bywas: 0y dmbsbmgmdob 3603d369mm3006 BoBob oM 996900 boMds 309-
3069000L dndoMmm, 3odnb COVID-19-0b 30693n0L odma3zs domo badyemydom dgydmadymon
0gbg0s. MmgmMmE o3hmMn BgmL, 3043000L 3MLYOMOS Md30LMBZ0@ LYMIE M dMOL 3000-
399 [22]. 3593065300LOEAN BEMOS S dMd3MmdNL 3MIbnzagnab P6sMo s 359d30bsgnnb
3Mmamodnb Bom3othgdnm gabbmmzngmgods, 3MmodH03g™mMa© 3Mnb EdM3nyoxmn, My Md3EI-
bo d9ndmons dmazmmosl, gaohnbmb o d9065MARBML LOBMZOEMYO0L BmOos 33730bgoNL
98399H0006mMO0LY o JLagMmnbmgdnb dgbobnd. LobygmdBoxmb sgzhmmobgho 0960d369mmm-
3600 BobLOdM3M3L 30730b0LYEAN IMJomagdgms bMosL, MeE dbmamamdn sgMomMos
3MmE9bhym Mamgbmdsdn 3omasw AsbL [23].

COVID-19-0L 356@gd0n0bL 30Mm0O9d6dn, nd7ybndoENNL 3MMEgLNL doMm3adn, gobbognmmMmgdy-
MO Yygmomgos godmos bmEnsmyma 3gans dsmM3ghnbaob Mmeb. gb sobbbyds ndom, MmMA
30930060Mg00L  dgbobgd goaby3gdhnmgdalb domydsdn bmEnsmymo Jbgmydob 3shBm-
M3700b godmygbaoob on 8603369Mmmobs 960gg0s. dghHymonbgonb shMmndydHadn, Mmgm-
M0Evo dnbsoMmbn, 308B0E39MmMOs, 306MEY0y, obI39 JLamab LHMYIHYIMS o AsmMYMmMOy,
300596Y39h0s 958399H0s60 06hgM396(30900L d989353900bdM30L. bmEgosmymMo Jbgangda (Bs-
3omnos, Twitter, Facebook ©s bb3y), LoESE 399d3060L dMALMYgOLY s AMBNBISMBEYEIOL
dmmob bsd3nmo  madns gohomgdymon, BoMIMohgbgb Tmbobmgmododn 309430bsEnalb dm-
3300 ©mbgL [24-25]. BbMGIMOM F36OE30L MMZI60DIENS IMPBEMEgOL J39yb690L, doaby-
©mb 30MI3n™mMnMydgm o LB3ObMBIEYOMM dhHgdL, goodmngMmb s BodLNBMYMIE Fo-
BoMEOMb 3093069000 B3MAMIY0Y, doabEgb Hggbmemmans bbgs 86aMAMYdMgdL, MMAMYOLLE
Jd99dmnam gmmosmymo 3nbmgonb 3608369mmm3650 godMs [26]. ©mgnbm3nb Fbmymo-
mdon 260 bb3oobbgzo Hn30bL 309300sdY d0dENbMgMOL Tydomody, 82 sMmob 3emnbagymo 3ol
bbgoabb3s 9hoddy, bmem dbmamomdo gedmnynbgds 16 3073069, 8790 F3bIMMYEMMONL
LbMRMOM MMZsb0BIENL oo Y0gm dMbdoMYO3DY 33HMMNBIENS o393 0930 8 309~
3063%9. 3393065300 3BYgOxMNs AbmyMomb 212 §39ys6580 [26]. sMLYOYM 3091306900 m-
Mmab go3ME9mgdnb y3gmasdg oo dmE3s 0930 sbhMs-996935b (174 §39Ys63), 99093 dm@ab
033009M0 (102 J39yYs69) s 9gL88g vaNMdYSs bobmasmdn (64 J39ysbs) (nb. Bab. 1).

©ob3360. bmEnsmymMn doMm39hnbanLb dngMm Tg00300903mn nbHgM39630900 F36OE30L
LoLHYBSd0 BabLOIYNMYON0 MYEMY336HM0 O MNMydIMNs ML, COVID-19-0b 30b@9don-
0b dsbmOMN3gn gogzMEamgonlb 30MmOYx0dn. sbamds 3MMmMbaznMyLbYTs 306@YT003 303
JIRMM osdb3030 Abmamamdn JmabsbBmmmodnb dMogomo sb3gdhn. dgxugMmbgdgdns 30930-
B6ob T06MmEYo0bL 3gmboo EIdIMESB30MaMgdyMm J39y690d0. Zondoms sb¢HN39939MYM0
3o66ymdg00 o ©adM30g0YmMa0900, M3 ©Fs0M3IMMI0gmMn GodhmmMmos 039600s300L
3MmEgLob 9x39gdH0obo ZobbmmEngmgdabomzgnb. seMmomo dmbobmgmodob 0bhgbboymo
DMOobLamM30L bmEnomymo doM3gH0b3n 33mazadmobL LbhModgangolL, MmAmydoy dMY639-
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myma3b sbogmo 943930L  LAHNIYMNMYOSL O MMM 3Mobhnidgmo sbob mMmMTnMYOSL.
093M 9399060500, 0bY39 LoagoMmm3zgmmdn, nbhgbLboyMmo bmmEngmogds COVID-19-0b bobo-

60b. 1. 30J306900b AME30 AbMBWMMAn

Oheford-Astralengca
Pfizer-BioNTech
Sinopharm

Maoderna

Sputnik W

Sinovag

nssen

Covaxin (Bharat Bigtech)
CanSino

EpivacCoarona

Soberana 2

RED-Dhimer

EFATHT

Abdala

ST NTTHH!!!!!

150

b6yofim: .././77777/Desktop/fysGea; (COVID-19) Vaccinations - Statistics and Research
- Our ...https:/ourworldindata.org » covid-vaccination [28].

Bosmdyam 309306900L0 3MB3MBYM0 0MY6EYONL 3MIPYMMNDIENS O B33BOME ZobLo-
dogmymo dmnbmzbob bhModhgans dmbobmgmodob gommm gbqgddn. bLodmogzmmodm nbygdg-
00 o 550633300 3MM3309MY00 0Yygb69096 bmEnsmymo doM3gHnbanlb dnamadgob 30g30-
60b d0mgoob bhndPmnmMydnbM30L. F36d330L AbMBMaM MMZabndsENY, §3MmMm3Zo380M0b G30-
6obbyMo dboMmaggmom, sbmmEngmgdb gamomMasbdhodnsb nboznadngsb, MmMAmab dndobny
COVID-19-00L LOBNBOMBEYEM 3093005300L 3MMEgLOL byedgbymods s 0b35bHNENS 03760-
203000 LobHg30L obadmngMmgdma. bmznomymo domzghnbgnb FLMBNM FoIMEBONMIOS
R3M0OMEO 36s 09690 gobdMBoYOIMN s osbomnbgdymn, Mams LoagoMmmzgmmadn, obY
MmamMmE 3ob30m0M9x0M™ §39Y690080, ©3933000MIL 3093000L boymzgmmam domgdob Lh-
bosMmbn, M3 306Yd00L abMYMgdnL Loxyydzgmon gobwyods.
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SUMMARY

The global pandemic of COVID-19 has significantly increased the role of social marketing
interventions in healthcare at global and national levels. Planning, shaping and stimulating a
new social product - behavior - has become the main agenda of health care systems. The article
emphasizes the role of social marketing campaigns to widen public demand for vaccination
and transform consumer behavior. The paper relies on the latest works of scientists working in
the field of social marketing, official documents, resolutions and conclusions of governments
and international organizations.Vaccine supply and demand ratio, serviceability and continuity
of services, professionalism of medical staff and community readiness to receive vaccination
are the main bases for ending the global pandemic. Particular importance is attached to the
introduction and use of all communication tools to encourage changing consumer behavior.
Psychological, emotional and physical factors has a huge impact on the motivation of the user
to get new behavior! A group of ,anti-vaxxers” that are unfortunately politically, economically
or psychologically motivated, are creating messages of vague, mythical content, thus becoming
a serious barrier in fully ensuring the vaccination of the population. Appealing to unconfirmed,
distorted information, myths, or conspiracy theories about the COVID-19 virus often leads to a
syndrome of confusion and uncertainty, although mechanisms to combat the above are less
effective both in the world and in Georgia. Confidence in vaccination and the government’s ability
to communicate and successfully implement a vaccination program are critical to how well
the government can inspire and maintain public confidence in the effectiveness and safety of
vaccines. The authority of the state significantly determines the trust of citizens in the vaccine,
which is well reflected in the percentage of vaccines in the world. The pandemic has deepened
social inequality between population of many countries, lockdown policies provided by many
governments hampered the social-economic status of workers. Itiscrucial to demonstrate the
best practices of social marketing implications on vaccination campaigns, which will contribute
to stop COVID-19 in the world.
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