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Abstract. The modern rapidly changing environment, characterized by technological innovations and global digital
transformation, requires enterprises to effectively use marketing tools. The aim of the paper is to study consumer
attitudes towards direct marketing forms in Georgia. It is not enough for companies to achieve success by relying solely
on traditional advertising media. Mass communication channels such as television, print media and radio are not as
effective today as they were in the past. At the same time, consumer expectations have increased. They are attracted by
personal approaches, in which companies directly and actively take into account consumer needs and desires. The
presented paper discusses various forms of direct marketing and establishes consumer attitudes towards them and their
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priorities. As a result of conducting a quantitative study, a number of findings were revealed, and the authors present
conclusions and recommendations in the paper.
Keywords: Marketing, direct marketing, direct marketing forms, consumer behavior, marketing research
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913mbb3HJOL LodOEds 3JMbOm WGBS L3P sSBMO 0Tol Tgbobgd, 0y M15I
3965306MHMds 306013000  oM39E0baolL  49M3399wo  BMEIJOOL MBOHM B0 odmygbgds Lbgs
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300U3-056393H0by0.
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