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Lb35mdL, 14,2% - 3mALoby@gdol bo®olbolb 1L3gEOB0IMOMBILS s Tg0535HJdOL BMMToL Mol Lbgsmdsl, 13,6%
- 9mdbdsgdeol dmemEobls s 3335600l dgbgxdgbEHOL 5gdsl BmMol bbgomdsl, bmerm 4% - dmdlabwHgdol
09000359055 S Mg 303160 353090L TMOL bgsMdSL.

bg0mo bsdmyswodgdwo H1 303mmgbol ©olod@3oagdws godmgoygbgo One Way ANOVA F-Test.
300390 M0ad0  ©3500a0bgm, vy M8EIbs  8mgdgEgdl  LooTgEMMds  3GALMBIIE  45940E3LME
0535300690900 3mdLabM9gdoL boerobbol s©dda®y (ob. 3bMHowo 1). Eob3gMLoreds sbsgoBds 3063965, ™A
3940039006 3gMbmboerol  LoodgEmmds 36093690 m3z96  MMEL  MsTodMdL  3gMLMBoE  4594035Lmb
©053539060909¢00 3MABobMgdoL botolbol seddsdo (F=4.198, p=0. 006).
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396bmbsereyo 3sgoz0l 3smserbs®olbosbo dmdbsbrmgbol sds bosbgdgero bstzgbgbo
(9. 33Gsbytrs3560b, . 890l s 3. 3s0GsFcrol dmpgerols dobgwoz00)
bsbsbo 6

9m b gden ol dmenmobls

@5 303356000 99bgxd9bEHOL
502 Jasls Bme ol bbgomds

500

3™ 335600b dgbgxd9bEHOL

89053599090 I s A 50 Jasbo o ImdLsbrmEgdol

©5 302 obL TG ol lbgamds b6 obbal 139 30830379 Md L

FemGHob bbgomdo
3 BLsbMgdOL BgogdBBLY 3 ALbobrMBOL baMolbol
©5 3569 18503530000 139308303790 S
Ber G0 Ubgamds 99 035D900b BMEISL FaMob

Lbbgomds

390bbsrey® 3sgo@35b056 ©033538009879¢m0 Fmdlsbry®gdol bsGolbol s@10s by bsodgommdol gsgargbols
@ob39Bboryemo sbsgrobo

gboogero 1

5330090 (330000 39OLMBIME 4540@ZoLMsD 3538000 IMALIbMEIBOL boMolbol swdds

335063 d0b xsdo | df L)oo F p
33°0M>(H0
L50dgEMMBS 5.576 3 1.859 4.198 .006
(30MI0dS 481.282 1087 .443

oL3gMLOMETs BB s1g3g 33063965, BIMD 25403900l 39MLMbIEIOL MgoaoMmgdols Loldsng d60d-
369cMm356 Ol 05350 Jommggaro dmdbTomgderol dogh 3gOLmboeme 459035Lmsb 3538060 gdEo
3cdLobrHgdoL ba®olbol sddstyg (F=3101.077, p=0. 000) (ob. gbGHowo 2).

396bmbsereys 3590356056 0335380698900 8mdlsbryigdol bsGolbol s@fds by Bgs800980b bobftsgol gsgargbols

@ob39Bboryemo sbsgrobo
gbtogro 2
©58M300090M0 (33¢25¢00: 39OLMBIME 4594035LMb 353806 gdMo FmMAbEbMmYdOL bodolbol smdds
33900053900l df Lodogocm F P
Xo80 33900M5G0
695306900L Lobfosgy | 1373.037 1 1.47 3101.077 .000
30MIoEgds 481.282 1087 443

990003m0 9B93BY 399M3033W0gm, M) M5 Fog3wgbsll sbIbL 2590390l 39MLMbIEIOL TR IOJIMDS
Jo6m39eo  ImdbdoMgdeol doge  3gOlmboww M  49903oLmsb  ©o353d0Mgdwmo  dmdLsbyMgdol  boMolbol
50ddsBy (0b. 3OO 3). 50dMABES, HMA 25403900l 3gMLMbsOl sTsxJMIOMBOL gogengbs o3 Ggdmbgggzsdo
36003369amgzsbos (F = 5.498, p=0.046).

161



396bebs¢re 359035L0056 ©335380639829a00 8mdbsbry980l bsGolbbol s@yds by @sdsyg@gdermdol gsgergbols

@oli3gklboryero sbserobo
gbtoero 3
593000900 (3305©0: 39OLBMBIIME 459035LMSD 3538060 IALIBLYMYBOL boGolbol s@dds
335005 o0l df L83 F P
X500 335006530
535K 9IMIOWMDS 534.47 3 8.012 5.498 046
30M3ogds 481.282 1087 443

©oL3gOLOMEO SBseoBol Logmdzgwby 35000 gM s3MIM3Y, MY OMYMMOs 25403900l 39OLMbBswrOL
08350000L 253w gbs  JoOmgzgro mdbTsmgdol  JogH  3gOLMBIEMH  45403oLMB  ©o3o3doMadyo  dma-
LobwyHgdol boMolbol s0ddsbyg (0b. b0 4). sbsewrobo g30639690L, MM SLYMO Fog3wgbs LESEHOLE0IMM©
3603369 mgsbos (F =5.128, p=0.041).

396LbsqreyH 3590356056 ©33538069829¢m0 Fadlsbry®gdol bsGobbol s@ds by 98350000 gsgergbol wolbdgtloryemo

sbsgrobo
gbtogro 4
5930009390 (33¢5©0: 39OLMBIME 2540@3oLMB ©393d0MYdEo IMALEHMMIBOL boMolbol swdds
335QM¢9d0L df bsdrgoEm F P
X500 339065@0
98350000 588.73 3 5.564 5.128 041
30M30Egds 481.282 1087 .443

LodMEMME,  ©9350P00gm,  FMmgdgEIdL M) 9 F9FBHIMOSNYOHMDS  FGOLMBIWNO  25g03LMD
0539330609090 ImdLobwMgdol boMolbol s©ddsbg. s0dmBbs, MMa sbgmo gogwrgbs bszdsme 360336gwmgzsbos
(F=5.881, p=0.000) (ob. gbMogo 5).

396bmbseneys 35903560056 ©33530069829000 dmdbsbryi980l bsGolbol s@gds by dsBghosersytbmdol gsgangbol

@oli3gklboryero sbsarobo
gbtoero 5
058030009090 (33¢250: 39MBMBICO 4594035LM0 393806 YdMEo TMTLsbryMgdol bo@olbol smdds
33900M5G o0l df Bodmoom F P
X500 339006530
053 9M0OHMdS 29.892 ‘4 7.473 5.881 .000
(3MIoEgds 481.282 1087 .443

©51336900. 330930l G90g390006 58mE0bsMY, Gg0dEgds 9353900Mmm 1336900, HMIEYdOE JoOMZ o
9cdb3om9dgdol dogH 39MmLMBIG 454035Lm0 ©s3930MGOEO FMTLsbrYMHgdOL BaMolbol swddolowdo @s-
90300090v9gdsls 45dMbo@egl.

JoO 390 ImdbIomdEqdol «dgEglmds doobbggl, Mmad 3gMLmbswwEmO 45403900l FoMdo@gds BM30©Y-
005 3599039 gdHg. 53sLmsb, ollobo Mozl 03539096 3gMOLMbIEIME 958940E39EGOMIB MOMOYHNMBISBY s
B3¢0 4965090l 5939396 850 JogM 3939 JdwE Tgm535DGOGOL.

Jo6rm39w0 ImdboMgdmgdo 953bmd0gMgdgb 49994oagwgdols 360dzbgmm3zsb MMl 3gMHLmbswmmGmo dogoo-
30l 3MmEgldo s 93 Loddgdo FoMmBs@gdsl oo 3MMRILOMbIoDHAL 135380M9096. 35340390l 3MMmaglombs-
@0bHAoL 2o63LEBLIMIE BoBHMMYIOS© 30 0MZEGds FoTIMBFLOWYds, 1bsMHPR393900 s Jobsgds, beagrm bsgeng-
05 oLOmMZolFobgdger BodGHm™mgddo dgEol 3bM3MgdOL Fabo s 30MM369d0L FHodo. JoMmzger dmIbISMYD-
g0l 05BB0sm, HMT 39OHLMBIEMMO 4504039 gdoL FsmdOL 9539dE06MBL, IOMOMOI, PoblsbMZM3L Jm-
DOOMEO ©O O3RN0 30gbEJOOL Mrom@gbmds, s3MJ39 IMGH035(305 s YOI Y039 by Imbvyero
39903900L IM(3IMdS.

396OLMboO 25940351090 ©5353d0MGOMo FMTLsbrMgdol bamolbol Tgi3elgdolol Jo@mzguro dmdbds-
909080 M306M5FguMBL 56039096 29990390l LEBEMMBLL s sToXIMGOMBL. TsNMZ0L FJ0035HYOE
9dLobyMgdsly s 8mIBISMGIWOL FEMmEOBL JnMmOL Lbgomds FoMmdmaoygbl dbodgzbgumgzsbgls botzgdy,
3903 SH0sbgoL 3gHLMBIEMMO A5940E30L Fo@obsMOLLOSE ImMALobMHYBSL.
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B396 096 Bo@o®gdaro 33¢093000 93303 ImboBMmYds, Memd SMLYdMBL LBsEHOLE0IMMs© 3b0dgzbgermags-
Bo 353060 3gOHLMbIw MM 2459035Lmsb 353806 9dYo FmMALEBMEIBOL botolbol sgdsls s ol Fowggme
©93H9M0bsbEHIOL FMob. 33935 5©LEHWMYOL, M3 ImIbToMmgdgdol Joge FmdLabmmadol baGolbols smdds
o009l Logwdzgwl, MHmIomsi TglodegdgEros 30335609835 39OLMBIEMMHO ogoEZOL oI MBYLYDdS
905b0bmb.
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Summary

The paper shows the role of marketing communications. Particularly, emphasizes the importance of personal
selling in the sphere of relations with consumers. In the work analyzed of issues perception of service quality. For
studying the perception of the service quality connected with Personal Selling, conducted a marketing research.
There Is established the ratings of determining the factors of professionalism, prestige and efficiency of the work of
personal sellers. In the paper is given a dispersion analysis of the impact of service quality determinants (reliability,
responsiveness, assurance, empathy and tangibles) on service quality connected with personal selling. On the basis
of the conducted study, are given conclusions that reflect the attitude of Georgian consumers of the service quality
connected with personal selling.

Key words: personal selling; perception of the service quality; Georgian market; consumers; marketing research
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