mv0sM 33969 odg
93mbmadngznb emggmha
03069 303000330000 bLobgeMONb MONENbLNL Lobyedfnem 96039hbnBoBN

COVID 19-356@®90n0b dngMm BomAmgdbogon 33momgdgdnb gozmgbs
dmabdsmgomnb JE93999 o 3M3Y6039300L bhMahgannb
9600369mmodY

3bmdoonys, hmd dmadbdohg00900b 93939 03000390 0330909 o 3M330605000 9bos dmabghbmb bLon-
0b0990006 v0038nhgdo o dmmbmgnb dgddbobmob ghomoe dnfmegonb 39hyb390ymazo. COVID-19 306-
09000b 3909390 300mF39900 ndenbohy g3mbmangghn o bminoegho 3hodabab dg09300 fohdmddbn-
0on 3ndo o d90xrMmMyds vdzohoe dmgadgegob hmagmhiz bmgnoegh 9393999 d9maoese, 03hgm39 yneznm
J6930%96. 86033690m30600 dMmBbAshg0gemy nbxmhdnhgdnbs @0 3m816039300L 98BgIEN6N 3B90nL
3m3b9, 30600006 dM3bBohgdegdb dngfmema Jobogbn o Jomhgbse d3080 nbxmhdoins, hobn 89333
monmoE oo 3000§y3968009000 8nmMYos 3oPoe300090001. 3MIF6n393Ns vJEN0CY090Ns hmadmhi hobinby
09 393h33930mMmdnb 30hmdg0dn n68ghgbob eobs3dsymangdose, sbg39 dmabdshgdoonbmznb boy39019-
bm 00B89hb0B8N3nL dghhganb 3000§Y39800900b Fohdohmzgnbomznb.

3m8960303000 3hmEgbob ehmb gobom3s000§nb909000 nbgn BsgBmhgodn, hmgmhagos, 393h39-
090300 06xmhdoinab bohabbn, goes3gdnb ohbgdn, fyohmb bobemmds, osghgmzgg 8ndmgdgdnb dogh nb-
mhdsnnb omgdnb bBhyd8aho.

b03396dm bnBYy3900: COVID-19 3060900, AMIbAshgdonb J3g39, AIDA 8megen, dmabdshgdgomsb
3m8yb0z0300.

COVID-19 356@9000b 3909300 BsMIMJabamads 3305035 goomEs dmgemn dbmagmam.
d90gJ36s hyMmogmabhymo 60B567L goMygdm, MMIgmInE goMadm RadhmMgdalL godm E3mMnmMygoy-
00 00 6o IMyMEbgmn s sMa3MMabmbaMydsn sdmAbs, MMA 3M33sb60900b BYbJEnm-
60M500Lbam30L sboma 3dgdab dmdngds gobwo bogaMmm.

939300 O135MbodMobom, FMbobEgmo0lb MyognMmgds nym oo godmb3g3s dmgm dbma-
momdon, 3nMeodnm3mm3mmzayma COVID-19 306@gdnab B93mJdgqdnm 98399hgodob godmamn-
6900%9.

A3960 3mabghnb dmbobmgmdsb 060399309M0 O30 YO500b T Mg 930gdnobs oY
306093000006 AMPBS godzmo390s. 3ogmoOMamodab nbhmMnodo ghm-9Mo JnEIL 386@gdns
1918 6. 9L3obyM0 gMa3n nM3M9ds. 3nxbawozs® 0d0by, MMA 100 Benab 6nbsbym dgmadsmgm-
00LMOb FgEoMygdnm 83370006@gMm g3mdodn (Hadbmmmanyma gobznmomadnlb bb3s MByLMSL
33993L bogdg, Mmgbog Logddg gbgds vVdndb6500bL J3930L, IMbsbmgmdab MYogdEngdL sbyndy-
™0 dndnab 306030009 03390900, MMI EMMOL gobdozmmdodn s©sdnabyMmn Myod30500 Moo-
30Mo ofM dgE3mom.s. gb3sbyMmn gMndnb dbLgo3zLLE, 88370806gmMads COVID-19 306000003
3o3MOMnMds dnny30b0 3mozmgbn godmbB3930L DM30MBY, MoE 0oTNbM MJoJ3050mMab god-
3839000 gymabbadmol.

00 ggmbbdy, 3069dnnb MML nbn3znEab J3g30Lb dgbobgd domnob dgnmg ImboEgdgdaL
dmbo s 98339dH0sb0 3MI6035300L LHMIHIEng0nb 3M3bs 3MB3360500LsM30L odMB3g30L BoMm-
0moaqbL. dmbobmgmdab dgbodenm M9odEng00 @ 93930 3o3egbob dbgblb 93MbmMAn3zedY.
COVID-19-0b 30MmM090d0 890333y 06N300900L 3939 gobgMAg3me bmEnsmymMn 3abobe,
bOHODHYLOLY ;Y gbmzMgonL EMBOLY.

oMLOYM 30Mm0O9gddn 86033690M35600 IMBbTSMYOgMMSb 3MBYO6n3o30nb odysmydo.

AIDA (Attention, Interest, Desire, Action) 3mgmob 0sbsbds 080bsm30L, MM3 dmbglb 3Mma-
30600b 3bMnEob gogdazbngmo 3Mmadybnzornnb smdds 8603369mm30600 IMAbIomgdgmads dghym-
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0069005L d00d30mb ygMmomads, 3gonghbogb nbhgMmabo o 89dgbab byMmznma bmem, mgdggds
30 403000 §39300 godmabohmb (Courtland, L. Bovee & John V. Thill 2016).

0b0dbymo dmgmab godmygbgds sgHnommoasb nbsmAybgob COVID-19 3069dnab ofMm-
090003 ©@o daobo LEMMOE godmygbgdab dg0mbzg3zedn 3mI3PbagoEnab godagdozbn dmobgmbaydb
d9(hymo06900b 30070537 LabyM3gma nbxamMMmTsENNL F0bMEYdLL 0T BMMT0N0), MM dmbEydY
dmabadomgdamab ymydsbmob godzmozgdo.

goanés 1: Courtland, L. Bovee & John, V. Thill (2016). Business in Action (8" ed.). PEARSON

A , A A
4215000905 0bEgMgbo bG30e0 9mgddggds

Ommm mMo sBmggab gobdogzmmodsdo Aohomgdymds 33mg3900s 3boym, MmI dma-
bdoMmgdgmms 93930 BY6adgbhyMom nE3m™Yds 93MbmansgyMma 3MadNLOL EobYgdabmobozg ©o
bogds 093Mo© MognmbamyMmo, 3xMm 53mbmdnyMn, 3ogMad s3Mgm3g Yx3Mm dmmbm3zbown dma-
bdoMmgdgmms dmmmEnbgoab M3smbsBMabao. dMAbdsMgdmgdn sE30MeE 39M boMxo396 mo-
30560 d93mb3mMxoL O aMBIY6gOxMYd0 3M 3MNdb, MMT Fomo FmmmENBydn godoMmnmyde.
dmabadomgdmgdn sbgb96 yzgms dgbodgba Lagmbmab oy AMALabYMYdNL gosbsmndgdsb boMm-
320mmonb dobg30m, 306006 M0306 sngnMMmMb d9byn3900n, MMAMGO0E 39M v3doym-
x0my096 MgomyMm bogommgosb. COVID-19 306@gdnnb EMML yn3sLbMsb oze3zdnMmadymo 69ge-
Hogmo dm3zmgbqdnlb mo30086 sbognmydmo dgndmagds sbg3g ,Magnmbomymo Immmeonbab®
omdhmobab 3M06:303900L gom3smnbBnbgde. (Silagadze A., Atanelishvili T., Silagadze N. (2010).

Lodmabdsmgdam Jzg30b dgLbbBs3zmMe ymzgmmzab nym dMszomn 833mg30Mab nbHamabab
bg3gmMm, Maasb nd0bL goggds s ImmmNnbo, My Mmagmm dgndmgds 3M0BNLOL dgyaeE Bom-
dmgoboman 93mbmadngyMmo o bmgnsmyMmn 33mamgdg0ab gMEbs godmygbgdyma ngdbsb bMmo-
Hh9809™0 gamaby3ghnegdqgdnb dnmgdab Mmmb 3MmMmagbombomgdabmznl BoMImawagblb bogon-
MmMgoasb, 306006 dmbgMmbglb AmIbIsMydmMydnb dmmmeEnbgd0b dg36MEe s o3dsymaynmg-
0o (Nistorescu, T. & Puiu, S., 2009).

dMmagomon 93mbmangymo, bmEnamyMn, IIMZMIBOPMO ©s IMHIMIMo BoghHmmMmgonb
dmgd9w90nb dgmggsw (Drakopoulos, S. 2008), badmdbdsmgdam J3930L sbsmad0 bEnangds gm-
003060 0©amanb LOBM3MaOL, NdnL gom3smnbBNbydnm, MM goMmy gozmabgdn 063930 J3930L
33mnmg090Lb LadMgoEmMygoab GoMmagmgddn, M@ o8 Lognmbabodn gmmosmyMm dnEamadsb gy-
anobbdmob. (Chaudhuri, A., 2006)

0mabdoMydgmms J3930 dg0dmgds gobabomgdmoagl, MmgmmE 36y39dhn dowabyzgdhnmy-
00b 30y0nb 3MmEgLbo Lagmbmabs s MALLbYMYdNL dngdsbmeb, 89x83LYOLMSB, 89d96oLMLb,
390mMmyg6900LMob s IMbTMxOLMBD o3o3dnMgd0M.

dmabdomgdmgdn, Mmgmmz Babn, 3Eommdgb d90dabmb Logmbgmo o dMALabyMAdY,
MmAmydnE dom ogb0domyM LOMEmxOgMbL LMBZ33DMOL, MomsE BENMmmMdgb Gnnemmb 3o Lobo-
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Mo o 3doymanmgds 3Mmoydhadnbs my dmabobymgdab godmyqgbgdaobob o6 dmbdomgdnbsL
(Samuleson, P.A.,, Nordhaus, W.D. 2000).

d90bYy030b gooby33hnmgosbmseb oze3dnMmgdymo Mabin ndMEgos 3Yyn33mab godms-
©@0my00b bo3mydmosbmob gMmmo, dgdgbab 8608369mmdy, 89Lod38nbYE 3MmEYJH0L o6 dma-
LabyMadnL dgLodgbo V06 YOYMN M3BbOL MEgbmd, 30MEednm 303d0MTns dMAbdoMmydmAbL
39006Y39hH0mgdsbmab. 3603369mmmM35600 AMAbIsMYOgmbL JMbaL B3MAs dgLodsdnb nbymM-
9530099. (Catoiu, L. & Teodorescu, N. 2004)

Azoamadmog, M3 IBMM d3znMns 3Mmydho, dom JRmMM Fomomas dmabdsmgdmab dngMm
angddgamo Mobginb boMmabboa. gaM3zzggmo mdngdhaMmo o bydngdbhamo BodbhmmMmgdnEsb godmadwmo-
Bafmg, sMLYOMOL MNL3ZYONL byma 3ohgammas (Solomon, M. 2004):

RYIMmMen Mobin gbgds 899MbLO3IML O 39000MEMIMOLL. 38 Hndnb MablL JBMmMM Tomoman
m0My07m900Lb 3MmMmIdhgdn d9030390 @O dgaMadnm EAdsMIgdmMbegzmnabn dmabdsmydmgodn
0MNob yzgmodyg d9gho dmbyzmsao.

x396430mbomymn Mobgin gbgde 0Bob My MeTYbo dggLsdsT3g0s 3MmEYJdHnL BYbJE0Mo
dqgbmyagds dmabdomgdmab bognmmgogob.

x0%039M0 Mobin gbgde F963MMgEMLL, BNBNZNM domsbo o bomEbmabybomMnsbmodsL.
gmagdhmm 3MmEydhada, 3s64o69d0, 390300960900, LaBgEnEnbm F3gMbomoy, L33300 ©O
bb3. dg03030L o8 Lobab MobLZL.

bmEos@yMmo Mobln ggmmabbdmdb Mo3waxgMIdYMMMASL o M30M39BRLYOSL. IMAbIsMYd-
myo0n, MMIMgonE Ma3Lb oE3gmo 3MmMdbmodgb, 599390g00Mgdnsb o3 Hndob Mob3L abgmo
3MmE7d®Hadnb 89d960LoL, MMmammMnzss Hobbogdgman, bodzegmgdn, babmygodn, Fob69obgodn.

gbogmmmgaogmo Mabgn ImnEo3Lb 3Mb3Mabym 539100 3dobgzMnobgdnb o goMzzggmn
LAHIHYLOL Fomgdab byMmzamb. IMAbIsMYdEMgda, MMIMYONE oM 3MNIB vBTnMaMydyMbn MMAg-
™0dg 3MB3M9MI™ 3398006, 9939000900M70006 o8 Mab3L d3znMomnmgdymn boagmbaab ob
dmabobyMmgonb dgdgbabob.

3M0BoboL EMmML 3Mad3obngdn s33nMx096 3MBY6030300LMSE o Mg3mModnMgdabmob -
39390M907m baMmzgolb (Deleersnyder, B. s bb3. 2009). 38M0gs©, 3M3603s300b bhMmshgagnab dg-
0790039000 MmML dogbodomymo bogmmbomgs LogoMm, 3060006 dmbogb TMIbTsMygdMgdaL
dbMoob 3mdaH0gMo P3n3e39nMab domyds s IMAbdoMmygdmgonb smddsdn oMmbydym 3m@Hgbin-
360 M0L3g0M00 godzmozqdo.

©3L3369 s My3MBgbeEngdn. 3MAbIoMadMNL TngM MMMy gobdogmmodsdn godmazmyg-
Bogna 6900bL30gMmo HN3ob 3M0BoLOL FgEggeE sMJdxmads Mab3gdds o Tndwnbomg COVID-19
306@9300nb d0gMm BoMIMJbnmds MNbL3Y0Ts P30IYMILaE dmimyg 3g9Mommdn godmnbzne dma-
bdoMgdmMgdab odmM3n©gdxmgdab o J3930L 33mamgdgdn. 330madg00n 3g3Mam3g gbgds Lo-
dmbanobo vy dmabobymgdob 9dgbsb. yzgms bgghmMma, 89h-603900®, IdIMIMEY d0dnbo-
M9 Abmaxzmom 3bwo330b 3Modaboo.

9mabdomgdgmos dbYynw39MmMYbamnabmodnb doh396909mn 3603369mm3bo dgnE3omo.
33momg0960 M33mbsANbM aym LBZgebagxdMm dEamMIsMmgmodaL EMmML EsbgLgdymn d9dMYE39060bL
xmMbBE3, MMEgbsEg IMAb3oMmadmgdL odMm3zmmgdgdn b3mgdmeom 3MmmydEnab d9dgbabob.

03Mgm3g 99Mygmos dmdbdoMmydgmms masmmmods 3Mb3Mgbymon dMgbonb dndomm, Mg
3MMEYJHdmab ©ozozdnmgdom mMmammE Mbmanb, o939 3oMoo d7dgbnb MML goMizgnmo
0M9b60b 3MmEydEnnb sMmobgmboymgmmdneb godmdmnbomyg.

dnybywaga ndnby, MmM3 COVID-19 30609300L 3gggo0 dmdbdomgdmanb J3g3000 gedmban-
Jmo 330090900 3339 Lobgdgs gbowny, MMT IMTszamdni Logddy 33396900 IMAbIoMygdgMMY
939300 MoE03amyM 33MnMg050086 o gabomzamnbbnbgdgmans, MM gb 33momMydgdn bob-
3Mdmngn 0d6900. 03M0go, 8603369mmM3s60s 3Maboganob LHMebhggnob dgmhgzob EMML
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3om30mnbbnbgdymn 0gbsb 33mamMgdgdnb sMLydMds o ImbEgb dmAbdsmyomgonlb nbhgMyg-
LBy MM d..
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Impact of the Changes Caused by the COVID-19 Pandemic on Consumer Behavior
and the Importance of Communication strategy

SUMMARY

It is a well known fact that consumer behavior is constantly changing and companies need to
be able to adapt to innovations and ensure supply according to the demand. The fears and anxieties
of the current economic and social crisis caused by the COVID-19 pandemic clearly affect both social
behavior in general and buying behavior as well. It is important to find effective ways of informing
and communicating with consumers, as it provides customers the latest and highly accurate informa-
tion that will help them while making decisions. It will be easier for customers to make purchasing
decisions if they will be provided with the needed information of an accurate kind. Communication is
essential both to satisfy interest in times of risk and uncertainty such as COVID-19, and to unable the
decision making process and empower customers to select the best possible alternative.

Factors such as the quality of the information disseminated, the channels of transmission, the
reliability of the source, as well as the structure of the perception of information by the recipients
should be taken into account during the communication process.

The benefit of the AIDA communication model in times of crisis situations like COVID-19 is important since it helps

companies to establish superior communication with the target segment.

Key words: COVID-19 pandemic, consumer behavior, AIDA model, customer communication
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