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21-9 bLOY3YbaL EobLobynbdn FosbmdmManzo nbxammdogonb bEg-
Mmmdo oMLYOYWO sgbommmmangmMa Jombob MmgmmMoygmo gosdmMxdonb
0309mmdg00 3mbHAMEaMbabHYM 30MoENaToL n303d0M©Y0Y,
03039, 99 339600369mnb Hodmemmanymo dMozomxgMmm3b900L
3o0m, smbndbymon dmzmgbob §Mm3bnd369mm3z0b0 nbhgm3My-
HoE0o 39M dmbgMmby, MoEaSh LB3TIME dMOgMMZ33MM350 o]-
bomemanym 3M0b30390L 9x3Ydbgdmo.

3o60Lb30390000 BoEMbMRNOLESO, Lo 3MLbHIMEYMBNDD-
9o goanmbmgnymo bobhgdob bHodaybo 39M eNd3300MY, bgmm-
369000L0 O MohgMmoHModn Tob NN dMNdMYOs AMN3M3s O
0609369mm3060 MM@E 00100089, 3MbHIMEgMbodInL B9bmadg-
60 ©38380Mg0mMns PG yMmab Lb3osbb3s bygMMLbMb (gn-
ombmMansbmaeb, dbohzMmym mobhgMmohymobmob, gMmbyMoLMLb,
090(hMmMob s bb3.) s 38 oMEgddn gobLb3s3gxdymn babno ds-
boxzgbhnmoade.

3mbhdmgmbabhyma 3bmongMmgdab Bggezmgbe 3gNadY
(39MdmE Jommym 89@nsdy) L3gEnxNIYM Labom 3mNbEYOS,
Mol 003b nhgbb MmgmmME dgnshgdbhob bHMmIIHyMYMm-53b-
JeombomyMm Imngnldanadn, sbgzg ImMmomym-gmoggmo 3Mo-
6303900L HFMobLEMMTsENSAN.

0vbodgMmmazg dobgmdnbozagnab @gbmadgbob Fosdmgodab-
m30L domdg 8603369mmzebos dnbo 3o3dnoMn 3mbHIMEyM-
Bobhym 3Mb3axENsLMSL, MmMAgmoy gsbyman LoY3nbob 3nMm-
390 babgzomaBn EmdnbsbHym MmMmML 1MvdsdMOEs abazmamab
39mbyMmadn, bmmm JoMmoge 36mdngMmadobmeb dndommydsdn
3obgmn LOY3960L 90-006 BEgddn bgds sghHgomyMoa. o3 Mm-
0bm30L abogmIM 3MLbAHIMEYMBNBAL P339 o3sMIman 3Jm-
bo M03a30M39Mm0 030630MOALAHIMO 3000MbLN s 3MbEBIRBRMDY-
sengmo 3Modobob damdsmgmodsdn ndymxygomEs. Mol d79b5d
3mbhHLadgMMs Lagsmmzgmmb, A396006 3MbBHIMEgMBbOLAHHMN
bodHYaENS gogadgmo 0gdbo MmaMMmE Maz30LbIBMgONL Mgomndo-
300b gMmmazsamn d5bodmgdmmob.

L3MbHAMgMbabHymo dgMdbmdgmmonb” bo®ydzgmb mo-
HhamodmMabs o bymmzbgdnb LYgMm BoMIMoagbL, MYIE
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306Lo3y00Mad73Mm sgdHnommdab gb 8gbmdgbo dgonab bygMmBn
5373m036900.

3mbomgmbabhyamn  3bmdngMgdom  ©yHhgMdnboMmygdy-
om0 3MmMOmydqgdn 99303mMgbsb obgbLb Mobodgmmzg Jomomy-
a0 3sbBgNab bHsHLDY s 8998ga0 bobom BsMAMABEYOL : o)
sanhgMmbanygmmn 3gnnb gnbdsnmbomyma 3m@pgbinsanab god-
mNgmgdy; HMobLbognMbomyMma 8g0s06LHNMHYHIONL ggL3s-
BL0Y; gdmzMathogamn 3MmEgLYdaL HMmaonnb ByzgHnmmody
Jomogan 9g0nsdn. 3mbHIMEyMBabH Jombob mo30bg0M
300m3mnbgoo 6o dnznhbomm HMoOENIMO @O sMAHgM-
Bohogmo gog@mymo dgEoob m3mdogns, Medsy 960d3b69mm-
3600 993300 99003MbEAsRHN s 9no3madnbnzaznab by-
dompozgmo xgodbhymo; 3M0bE03gmns HMoNEogmMo bogsadgom
(9.6.90m3annb) 39MLbOOLS s senhgMmbsGnyma gmgdhmmbyma
R3JOMob ©adnmobdnmyds o 3n03gMbgdbhymn 3mddabamy-
oo bLogmadybozozom RogOMab ©odizz0Mygds: BoMmdmngdbo
J9mbomab@Hnb-0gomamgnbs s denmagmob Bybjsnmbomyma
m3mMdNENY; sboao hgdbmemmangdnb obdomgdom snbym Hms-
@030y Hggdbdob dgmmoymoa Asbszmgds 303gMmbgdbhoom, Mm-
09emoE ©90mJdgg00b M389b0ndg oMbl gMmmMmymn godmyy-
6900bL LodyomMydsb ndangze.
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Theoretical conceptualization attempts existed in axiological
chaos of Mass information sphere at the beginning of the 21th cen-
tury are linked to postmodern paradigm, though because of its ty-
pological diversity based on very inhomogeneous axiological princi-
ples have not been reached clear, ambiguous interpretation of this
phenomenon.

Unlike philosophy where postmodernism failed to reach philo-
sophic system status postmodernism has been widely recognised in
arts and literature where it played significant role The phenomenon
of postmodernism is linked with different spheres of culture (philos-
ophy, fiction, painting, theatre etc.) and manifests in a different way
in these fields.

Influence of postmodern perception to Media (to Georgian Me-
dia in particular) is shown quite specifically, what manifests both in
structural-functional modification of Mediatext and in transforma-
tion of moral and ethic principles.

When analizing modern phenomenon of the Mass Communica-
tion itis significantly important to consider its connection with post-
modern conception, which used to play dominant role in the early
20th century,but it became relevant for Georgian perceptionin 1990s.
By that time western post-modernism had already lost its initial
avant-garde enthusiasm and was in deep conceptual crisis. As for
Post-Soviet Georgia, postmodern situation has been conceived as a
way of freedom realization.

The basis of “Postmodern sensitivity” are art and fiction fields
but this phenomenon manifests special relevance in Media field.

The problems determined by postmodern perception affects
modern Georgian Mass Media status and appears in the following
ways: a) enforcement of functional potencial of alternatie Media;the
expansion of transnational media institutes; pause of democratic
processes tradion in Georgian Media. We can consider opposition
of traditional and alternative digital Medias as a manifestation of
postmodern chaos. This immensely changed Media landscape and
semiotic shape of Media communication; The confrontation between
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traditional (paper) and alternate electronic versions and establish-
ment of combined hypertext communicational shape is fundamen-
tal: journalist-media and blogger functional opposition has formed;
the replacement of traditional text with hypertext has started with
the help of new technologies, which has ability to influence by using
several channels simultaneously.
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