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qarTuli socialuri reklama 

  

 reklamas minus politika, minus komercia  
tolia socialuri reklamisa  

 
`reklama ar unda ganvixiloT, rogorc ubralo sa-

reklamo gancxadeba, is mniSvnelovan gavlenas axdebs 

Cveni cxovrebis stilze da, Tavis mxriv, damokidebulia 

masze~ (raimond baueri, stefan greizeri). 
sazogadod, arsebobs reklamis sami saxe – politi-

kuri, komerciuli da socialuri. Cveni statiis mizania, 

ganvixiloT qarTuli socialuri reklama, misi isto-

ria, misi Sinaarsobrivi da enobrivi aspeqtebi. 
socialuri reklama SeiZleba ganisazRvros, ro-

gorc komunikaciis saxeoba, romlis mizania, mkiTxvelis 

yuradReba mimarTos sazogadoebis yvelaze ufro aqtua-

luri problemebisa da moraluri faseulobebisadmi. is 

mniSvnelovan rols TamaSobs individisa da sazo-

gadoebis moralur-eTikuri faseulobebis Camoyalibeba-

sa da farTo sazogadoebamde mitanaSi. xSirad is erT-

gvarad markeris rolSic ki gamodis, radgan, gansakuT-

rebiT am tipis reklamaSi, TiTqmis Seulamazeblad ai-

saxeba sazogadoebis Rirebulebebi.1 

 qarTuli reklama da, maT Soris, socialuri rek-

                                                            
1 http://mediascope.ru/node/152. 
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lama, SeiZleba iTqvas, arasakmarisadaa Seswavlili. Tu 

gaviTvaliswinebT, rom qarTul sinamdvileSi mas sak-

maod xangrZlivi istoria aqvs, albaT, Rirs yuradRebis 

gamaxvileba komunikaciuri qmedebis am metad produq-

tiul da Tavisebur saxeobaze. reklama saintereso vi-

Tarebas asaxavs rogorc enis istoriis, misi funqcioni-

rebis erTi metad saintereso aspeqtis TvalsazrisiT, 

aseve, is saSualebas gvaZlevs, Tvali mivadevnoT socia-

luri, politikuri, kulturuli procesebis ganviTare-

bis xazs.  
dro da politikuri wyobileba mniSvnelovan zegav-

lenas axdens Sexedulebebisa da movlenebis interpre-

taciaze. sabWoTa xelisufleba mkacrad akontrolebda 

sareklamo saqmianobas mTel qveyanaSi. saqarTvelo, ro-

gorc sabWoeTis organuli nawili, zustad imgvar sarek-

lamo politikas atarebda, rasac centri sTavazobda. 
magaliTad, socialistur saqarTveloSi, iseve ro-

gorc mTel sabWoTa kavSirSi, socialuri reklama rek-

lamis wamyvani saxe iyo.  
sazogadod, SesaZlebelia, gamoiyos socialisturi 

socialuri reklamis Semdegi sakiTxebi:2 
 omis TematikasTan dakavSirebuli socialuri 

reklamebi: 
`maT xsovnas qveyana sanTlebad ainTebs!~ – galak-

tionis cnobili leqsis es taepi komunisturi ideolo-

giis pirobebSi sabWoTa adamianis cnobierebaSi pirda-

pir ebmoda samamulo omis gmirebs. mZlavr sabWoTa 

propagandasTan erTad amis mizezi isic unda yofiliyo, 

rom xSirad es sloganad qceuli taepi warmodgenili 

iyo omis gmirebis monumentebsa da memorialebze. 

                                                            
2 http://www.davno.ru/articles/soc-reklama.html. 
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dideba gmirebs! – marTalia, arc am SemTxvevaSi 

konkretdeboda, Tu romel gmirebze iyo saubari, magram 

avtomaturad igulisxmeboda ara, davuSvaT, didgoris 

brZolaSi daRupuli gmirebi, aramed samamulo omis gmi-

rebi. sainteresoa, rom sabWoTa saagitacio manqanam moa-

xerxa istoriuli mexsierebisa da istoriis ganviTare-

bis bunebrivi xazis gawyveta. amis instrumentad ki ga-

moiyenes Semdegi faqtorebi: 
 saqarTvelos istoriis Seswavlis TiTqmis sru-

li ignorireba saganmanaTleblo skolebSi; 
  propaganda (kinofilmebi, telegadacemebi, wigne-

bi), romelic gmiris idealad swored meore msoflio 

omis gmirebs warmoadgenda, romelTa aqtivizaciis fon-

zec xdeboda istoriuli gmirebis gadaCrdilva. 
  garda amisa, meore msoflio omma Zalian bevr 

adamianze, romlebic sabWoTa kavSiris arsebobis dros 

jer isev cocxlebi iyvnen, mniSvnelovani moaxdina gav-

lena. pirovnuli da emociuri gancda cocxali iyo, am-

denad, am piradi da samamulo tragediiT manipulireba 

ioli aRmoCnda sabWoTa propagandisaTvis. 
 brZola gansxvavebul moazrovneebTan (gansxvave-

buli religiuri, politikuri, moraluri Sexedulebe-

bis gamo: magaliTad, religia – xalxis opiumia). 
 socialuri senis winaaRmdeg brZola – mZRolo 

nu svam, nu daaobleb Svilebs. propaganda – mTas ub-

rundeba mTieli. 
 garemos dacva – mowodeba –tye Seunaxe Svilebsa.  
sainteresoa, rom am ukanasknel SemTxvevaSi socia-

listuri propaganda iyenebs qarTul xalxur sibrZnes. 

socialisturma ideologiam Tavis sasargeblod gamoi-

yena neitraluri Sinaarsis mqone mowodeba (romelsac, 
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Tavad humanuri mizani aqvs). Cveni azriT, es iyo erT-

gvari sareklamo xriki – sabWoTa ideologiam swored 

am neitraluri Sinaarsis mqone mowodebiT xazi gausva, 

rom is ar emijneba warsuls, iRebs imas, rac misaRebia. 

amis paralelurad ki reJimi permanentulad axdens ada-

mianebze ideologiur zegavlenas. 
 komunisturi idealebis danergva. 
sabWoTa xelisufleba plus eleqtrifikacia udris 

komunizms. 
ekonomika ekonomiuri unda iyos. 
sindisi saukeTeso kontrolioria.  
vfiqrobT, rom rom es cnobili sabWouri lozungi, 

romelic samuSao adgilebTan iyo gamokruli, kargad 

warmoaCens sabWoTa reJimis avtoritarul bunebas: kon-

trolis meqanizmi adamianis saqmianobis yvela sferoze 

vrceldeba. morali da sindisi Sinagani xmaa. sabWoTa 

propagandis SemTxvevaSi es iyo adamianze zegavlenis 

moxdenis saukeTeso saSualeba, masobrivi azrovnebis 

Seqmnis meqanizmi. 
amave jgufSi erTiandeba socialurad daucvelTa 

da avadmyofebis daxmarebis mowodebebi, janmrTeli cxov-
rebis wesis dacva. 

zemoT CamoTvlil Temebad dayofa garkveulad pi-

robiTia, radgan zogjer erT reklamaSi ramdenime maT-

ganze iyo mowodeba: 
mSvidoba msoflios! 
es socialuri da maRalhumanuri Sinaarsis mqone 

reklama politizebulia. civi omis periodSi implici-

turad igulisxmeboda, rom socialisturi qveynebis ba-

naks emuqreboda kapitalisturi agresia da sabWoTa kav-

Siri iyo mSvidobis mosurne, xolo misi mxridan agre-

sia mosalodneli ar iyo. anu, qveteqsturad igulisxme-
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boda dapirispireba or politikur banaks Soris, domi-

nantobis survili, zedapirulad ki qadagebda mSvido-

bas da Seicavda xalxze mzrunvelobis elementebs. 
rogorc ukve aRvniSneT, socialuri reklama im 

epoqis anareklia, romelSic igi iqmneba da erTgvari is-

toriuli matianecaa, saxelmwifoebrivi azrovnebisa da 

ideologiis gamomxatveli. Tanamedrove saqarTveloSi 

`sareklamo viTareba~ ramdenadme Secvlilia, rac ga-

mowveulia sabWoTa kavSiris daSliTa da dasavluri 

orientaciisa da Rirebulebebis damkvidrebiT.  
bunebrivia, socialistur socialur reklamasTan 

SedarebiT, Tanamedrove reklamaSi bevri ram Seicvala. 

Seicvala problematika, sazogadoebriobis winaSe mdga-

ri problemebis xasiaTi, sazogadoebis damokidebuleba 

problemebisadmi, rac dauyovnebliv aisaxa qarTul so-

cialur reklamaze. magaliTad, gaCnda iseTi mowodeba-
reklamebi, romlebic sabWoTa kavSirSi ar gvxdeboda: 

ojaxuri Zaladoba – SevaCeroT ojaxuri Zaladoba! 
antinikotinuri – moweva klavs! moweva iwvevs kanis 

naadrev daberebas!. 
trefikingi – nu gaxdebi trefikingis msxverpli! 
bunebrivia, es cneba postsabWoTa moqalaqeebisaT-

vis axalia. rkinis fardis miRma darCenili qveynebi am 

socialuri ubedurebisagan sruliad daculebi iyvnen, 

amdenad, misi saWiroebac ar arsebobda. 
 arCevnebi – Sen midixar arCenvebze?  
arCevnebis reklamireba sabWoTa kavSris dros ara-

aqtualuri iyo, radgan es procesi iyo fiqcia da ual-

ternativo kandidatebis dros araviTari mniSvneloba 

ar hqonda adamianebis aqtiurobas. 
 samoqalaqo uflebebi da movaleobebi – daicavi 

Seni xma! 
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 moqalaqeebis piradi usafrTxoebis profilaqti-

ka – Seikari Rvedi siyvarulisTvis! 
Cven vzrunavT erTmaneTis usafrTxoebisaTvis. Tqven? 
 dasaqmeba – ukmayofilo xar samsaxuriT? 
 qvelmoqmedeba – 3030, iavnana. 
 Rirebulebebis damkvidreba – amerikis xma – ub-

ralod naxevari saukune. 
 kariera da dasaqmeba – ukmayofilo xar samsaxu-

riT? HR.COM.GE yvelaze didi vakansiebis CamonaTvali 
saqarTveloSi. am tipis reklama sabWoTa kavSiris dros 

ar iyo aqtualuri, vinaidan ar iyo amis saWiroeba, umu-

Sevroba ar iyo. Tanamedrove sazogadoebisTvis dasaqmeba 

erT-erTi mtkivneuli problemaa, amdenad am tipis soci-

aluri reklamis maxasiaTeblebi xSir SemTxvevaSi gaxda 

safuZveli politikuri reklamisa: milioni samuSao 

adgili! gasakeTebeli kidev bevria! – es slogani sain-

teresoa, qveteqstualurad igi gulisxmobs gamkeTebel 

subieqts, pirs, romelmac esa Tu is samuSao unda Seas-

rulos, vinaidan slogani Tavis TavSi moicavs aqtiur 

saqmianobasa da, Sesabamisad, dasaqmebis realur Sanss. 
 garemos dabinZureba – aWame nagvisyuTs; migvenag-

ve moenagve! 
 am sareklamo sloganis avtori cnobilia. teqsti 

ekuTvnis kote yubaneiSvils. sainteresoa, rom enobrivi 

TvalsazrisiT, igi Sinaarss moklebulia, gamoyenebu-

lia qarTuli enisaTvis damaxasiaTebeli sityvaTqmnado-

bis elementebi da emociur efeqts axdens bgerwera, eqs-

presia, sxvadasxva gramatikuli mawarmoeblebiT gafor-

mebuli sityvebi, aliteracia. 
gvinda aRvniSnoT, rom socialuri reklamis gan-

xilvisas sagangebo yuradReba unda gavamaxviloT rek-

lamis narev saxeobebze. es aris sareklamo teqstis gan-
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sakuTrebuli saxeoba, rodesac socialuri reklamas 

komerciuli miznebiTac iyeneben. gansakuTrebiT xSiria 

saganmanaTleblo Sinaarsis Semcvel reklamebSi komer-

ciuli qveteqstis gaerTianeba. am SemTxvevaSi komerciu-

li reklama iyenebs socialuri reklamis elementebs 

sazogadoebaze meti gavlenis moxdenisa da maTi mo-

tivaciis amaRlebis mizniT. sainteresoa, rom am SemT-

xvevaSi ar aris miTiTebuli teqstSi fasebi, radgan es 

socialuri reklamis bunebasTan mova winaaRmdegobaSi: 
 SeiswavleT sasaubro inglisuri oTxjer ufro 

swrafad, vidre Cveulebrivi meTodiT. literatura da 
audiomasala ufasod. 

iswavle CAC–Si, moipove dafinanseba da gaemgzavre 
did britaneTSi saswavleblad. 

saatestato minimumi: CENTER.GE. 
 sporti da jansaRi cxovrebis wesi: 
uyure sports pirdapir eTerSi! 
sporti Zaan magaria! 
 avadmyofebis moraluri mxardaWera: 
Sidsi siyvaruliT ar gadadis – me Sen miyvarxar! 
mieci ufleba, icxovros... 
Sidsi sasikvdilo ganaCeni ar aris! 
 eklesiebis mSenebloba: 
eris naTeli momavali eklesiis mSeneblobaSia. 

bednieri adamiani morwmune adamiania. dareke magTize an 

jeoselze. RmerTma daglocoT da gagaZlieroT! 
sainteresod gveCveneba qarTuli da dasavleTevro-

puli, aSS socialuri reklamis Sedareba. cxrili Seqm-

nilia n. parSancevas mier SemoTavazebuli sqemis mixed-

viT:3 

                                                            
3 www.gumer.info/bibliotel_buks/psihol/article/parsh_soc.php.  
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Sesadarebeli 

kriteriumebi 
qarTuli 

gamocdileba 
saerTaSoriso 

gamocdileba 
socialuri 

reklamis bazris 

ZiriTadi 

monawileebi 

 arasamTavrobo organi-

zaciebi (USAID, garemos 

dacvis organizacia). 
 saqvelmoqmedo organi-

zacia. 
 saxelmwifo. 

 saxelmwifo. 
 biznesi. 
 arasamTavrobo da 

saqvelmoqmedo organi-

zaciebi. 

ZiriTadi miznebi  biZgi konkretuli qme-

debisaken (narkomaniis wi-

naaRmdeg mimarTuli sa-

reklamo kampania da aqci-

ebi, Sidsis winaaRmdeg...). 
 maRali Rirebulebebi, 

qvelmoqmedeba. 
 mosaxleobis CarTva 

konkretul RonisZiebebSi. 

 konkretuli qmede-

bis ganxorcielebis mo-

tivacia. 
 axali Rirebulebe-

bis Seqmna. 
 biznesi – sakuTari 

nawarmis gasaReba soci-

aluri reklamis, soci-

aluri qmedebebis gan-

xorcielebis gziT. 
 sazogadoebrivi 

problemebisadmi mosax-

leobis yuradRebis 

mipyroba. 
forma  informatiuloba.

 mowodeba. 
 SedarebiT 

agresiuli. 
ZiriTadi Temebi  qvelmoqmedeba.

 narkomania. 
 daavadebebi: Sidsi. 
 moqalaqeebis usafrT-

xoeba. garemos dacva. 
 politika. 
 

 garemos dacva. 
 samoqalaqo usafr-

Txoeba. 
 daavadebebi. 

gavrcelebis 

ZiriTadi 

saSualebebi 

 televizia.

 interneti da socialu-

ri qselebi. 
 sxvadasxva aqcia. 

 televizia. gare-

reklama. presa. radio. 
 interneti da socia-

luri qselebi. 
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socialuri reklamis dajgufeba Semdegi saklasi-

fikacio niSnebiTacaa SesaZlebeli: 

 
1. reklamebi, romlebic warsulSi mTel sabWoTa 

kavSirSi vrceldeboda, axla ki saerTaSoriso mimoqce-

vaSia: 
ekonomika ekonomiuri unda iyos; 
nu gaxdebi trefikingis msxverpli. 

 
2. reklamebi, romlebic mxolod regionuli daniS-

nulebisaa da adgilobrivi eTnokulturuli realiebis 

efeqturoba  saqvelmoqmedo organi-

zaciebSi iricxeba milio-

nobiT lari (aqcia `iavna-

nas~ farglebSi erTi saa-

Tis ganmavlobaSi Segrov-

da 100000 lari). 
 Sendeba eklesiebi. 

 sigaretis moweva  
 (kaliforniis Stat-

Si sareklamo kampaniis 

Sedegad mowevas Tavi 

daaneba samjer metma 

adamianma, vidre mTlia-

nad aSS–Si). 
dafinanseba  arasamTavrobo organi-

zaciebi. 
 saqvelmoqmedo organi-

zaciebi. 
 saxelmwifo. 
 kerZo pirebi. 

 saxelmwifo. 
 saministroebi. 
 biznesi. 
 saqvelmoqmedo orga-

nizaciebi da fondebi. 
 

socialuri 

reklamisadmi 

damokidebuleba 

 neitraluri.

 dadebiTi. 
 damokidebulia 

sakuTriv reklamaze. 
 dadebiTi. 
 maRali Sefaseba 
 ruseTi: 

agresiulidan dawyebu-

li realuri qmedebiT 

dasrulebuli 
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mixedviTaa Seqmnili: 
mTas ubrundeba mTieli; 
samSoblos arvis wavarTmevT. 

 
3. reklamebi, romlebSic gamoyenebulia romelime 

mwerlis, politikuri lideris sayovelTaod cnobili 

gamonaTqvamis citireba: 
swavla, swavla da swavla (lenini). 

 
4. reklamebi, romlebic zogjer sagangebod aris 

Seqmnili: 
Seikari Rvedi Seni sicocxlisaTvis! 
Seikari Rvedi, daizRvie bedi! 

 
5. erTplaniani, gamWvirvale reklamebi, romlebsac, 

araviTari qveteqsti ara aqvT da mas mxolod socialu-

ri aqtivobisken mowodebisaTvis iyeneben: 
ufaso mamologiuri gamokvlevebi 40 wels gadaci-

lebuli qalbatonebisaTvis. 
 
6. reklamebi, romelTa qveteqsti arasocialur Si-

naarssac Seicavs: 
Tqven mier gadaxdili yoveli laridan 1 TeTri 

gadairicxeba udedmamo bavSvTa fondSi. 

 
reklamis damkveTebisa da Semqmnelebis mizania ze-

gavlena moaxdinon sazogadoebaze. am miznis misaRwevad 

sxvadasxva piarteqnologiur xerxTan erTad mniSvnelo-

vania zusti enobrivi saSualebebisa da lingvisturi 

repertuaris SeTavazeba msmenelisTvis (mkiTxvelisaT-

vis).  
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cnobilia, rom socialuri reklama mimarTulia sa-

zogadoebis yvela fenisa da asakobrivi jgufisken, ami-

tomac misi ena maqsimalurad martivia, sada, xSirad 

moklebulia mravalsityvaobas, rac reklamis Semqmne-

lebsa da gamavrceleblebs saSualebas aZlevs, aici-

lon kulturul-enobrivi barierebi, romlebic nebismie-

ri teqstis aRqmas axlavs Tan. 

qarTulSi socialuri reklamis gadmosacemad ga-

moiyeneba: 

 TxrobiTi winadadeba:  
iuridiuli daxmarebis samsaxuri moqalaqeebs ufa-

so samarTlebrivi konsultaciis miRebas onlainreJi-
miT sTavazobs. 

arsebobs SemTxvevebSi, rodesac saWiroa kvalifi-
ciuri iuristis daxmareba. 

 

 reklamis bunebidan gamomdinare, am tipis rekla-

maSi mniSvnelovani adgili uWiravs Zaxilis winadadebas, 

romelic Seicavs mowodebas, waxalisebas, mxardaWeras: 
 nu gaxdebiT trefikingis msxverpli! 
 

 efeqturi Cans kiTxviTi winadadebis gamoyeneba 

socialuri reklamisaTvis:  
Sen modixar arCevnebze? 
 

 sareklamo teqstSi xSirad gamoiyeneba e. w. hib-

riduli saxeoba, rodesac erTadaa warmodgenili sxva-

dasxva tipis winadadeba: 
 

10 wlis N-s esaWiroeba xangrZlivi mkurnaloba 
sazRvargareT. nu iqnebi gulgrili, gadaricxe angariS-
ze Tanxa! 



qeTevan goCitaSvili, giuli SabaSvili. qarTuli socialuri reklama 

 

 

 

295 

 

sareklamo teqstSi xSirad aris gamoyenebuli uSe-

masmenlo winadadebebi. reklama `itans~ Jargonisa da 

arasaliteraturo erTeulebis gamoyenebasac. 

SeiZleba iTqvas, rom zemoT moyvanili yvela faq-

tori gansazRvravs qarTuli socialuri reklamis fun-

qciur-semantikur maxasiaTeblebs da qmnis mis saxesa da 

formas. qarTul socialur reklamaSi efeqturad aisa-

xeba Tanamedrove mimdinare procesebi. igi asrulebs 

Tavis funqcias da, garkveulwilad, etapobrivad axdens 

zegavlenas mosaxleobaze. 
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Ketevan Gochitashvili 
Giuli Shabashvili 

 
 

THE GEORGIAN SOCIAL ADVERTISMENT 
 

Summary 
 
This paper explores the Georgian social advertisements, as a 

powerful weapon for the impact on the society. The main aim of the 
social advertisement is to motivate people to make some actions. We are 
discussing historical, political and cultural aspects in the process of using 
of social advertisement. There are presented some data from the Soviet 
social reality and foreign experience and they are also compared with 
modern Georgian items.  

 The different classification signs are shown as well: 

 Content based. 

 Areas of spread. 

 Linguistic features. 
All of the issues are divided into some subgroups.  


	00. Sarchevi
	01. Niko Silagadze
	02. Andro Gogoladze, Temur Todua
	03. Natia Phiphia
	04. Nino Silagadze
	05. Mariam Chkhartishvili
	06. Leri Tavadze
	07. Elene Gogiashvili
	08. Jaba Samushia
	09. Giorgi Dundua, Tedo Dundua
	10. Irina Gvelesiani
	11. Alexandre Boshishvili
	12. Ketevan Pavliashvili
	13. Apolon Tabuashvili
	14. Merab kalandadze
	15. Mikheil Bakhtadze
	16. Dimitri Silaqadze
	17. Niko Javakhishvili
	18. Ketevan Gochitashvili, Giuli Shabashvili
	19. Teimuraz Papaskiri
	20. Elene Gogiashvili
	21. Mariam Chkhartishvili
	22. Tedo Dundua
	23. Natia Phiphia
	24. Ketevan Nadiradze
	25. Ketevan Mania, Nato Songulashvili
	26. Tedo Dundua
	27. Leri Tavadze
	28. Dimitri Shvelidze
	29. Mariam Lortkipanidze

