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SOME VIEWS ABOUT THE PROSPECTS OF GEORGIAN TEA BRANDS

Abstract:
The most important issue for countries in the transition to market economy is that their enterprises and
companies compete with other products produced in other countries. This is a complicated issue because
the customer has a large and wide choice. It is important not only to produce high quality products, but
also to sell it well. In this case, a big role can be done to using marketing approaches, to create a brand
and its correct management policy. Tea is quite a demanding product in Georgia. However, local
production of tea does not satisfy even the needs of the local population. The majority of Georgian
customers prefer the foreign origin tea brands. This is a sad fact because in the last century, Georgia
was one of the leading producers of tea in the Soviet Union. Thus, research of consumer attitude towards
Georgian tea brands is especially important issue. The main objective of the work was to examine the
attitude of consumers to Georgian tea brands. So this topic is very actually.
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INTRODUCTION

Development of tea production is of great importance for the development of agriculture of Georgia.
Revival of this sector can give significant economic and social benefits to rural population, which was
actively involved in tea production during the existence of the Soviet Union. Today this field has not
lost its significance and still has great potential for development (Agriculture’s ScientificResearch
Center, 2015).
Tea's popularity in the world is not only due to its pleasant aroma but also its useful properties. Chinese
have been using tea as a medicine for centuries. Tea contains a large amount of biologically active

substances, however, according to the opinion of scientists, tea have a positive effect on the ability to
concentrate on human perceptions because of two substances in tea, namely: caffeine and tannins (W.
Korir a, F.N. Wachira b, ⇑ , J.K. Wanyoko c , R.M. Ngure a , R. Khalid., 2014).
There is a high demand for tea in Georgia. On our country's market are represented numerous brands
of tea, both local and foreign. Georgian tea should be able to compete with well-known foreign tea
brands, to occupy a significant share of the market (in the market of its country), which is very difficult.
The task of this research was: to determine consumer’s evaluations about Georgian tea brands; to find
out the attitude of consumers to the advantages of Georgian tea brands. Based on the results of the
research we determined weaknesses. In the conclusive part of the work are given some
recommendations.

LITERATURE REVIEW
In the last decade of the last century significant reforms began in Georgia in the tea sector. The result
of these was privatization of tea factories at the time. In the same period, private tea companies were
created for the first time in Georgia. It should be noted that Georgia was well known for its tea
production during the Soviet era. During this period Georgia was the main supplier of tea in the Soviet
Union (Agriculture’s Scientific-Research Center, 2015).
The revival and development of the sectors, in which Georgia has experience, traditions, Convenient
natural and geographical conditions, will contribute to economic development of our country.
Therefore, the development of tea production must be given due attention. Along with the development
of tea production, great attention should be paid to the aspects of the creation and promotion of Georgian
tea brands in the market. Georgian tea manufacturers need to study and practice marketing aspects. The
use of target approach is an important aspect of marketing. It makes the company's business focused on
success. Besides the production of Georgian tea, it is very important to sell it successfully. Which is a
difficult issue in terms of competition. One of the most actual topics in the marketing’s theory and
practice is the matter of the brands ruling. The key point in the Brand’s success is held by creating its
positive image and ensuring its recognize ability and awareness (Seturi M., 2017).
Therefore, considering the brand issues is of great importance. The effective use of branding will help
companies to draw consumers’ attention to their products and establish at the market. The brands can
be considered successful, if consumers think they have different and distinctive features or even unique
characteristics from the other similar products (Seturi M., Urotadze E., 2018).

Georgia has quite high potential in the sphere of production and supply of the food products. Trade free
of tariffs and technical barriers increases export potential of the products manufactured in
Georgia…Though it is necessary that Georgian food products complied with the requirements of EU
food regulations ensuring food safety. The role of state implies development of the relevant regulations
and control over their implementation (Todua N., Mghebrishvili B., 2018).

METHODOLOGY
In our study we used marketing research methods. In the work there are used the concepts of marketing
theories, data analysis statistical methods. We used namely selection, grouping, observation, tendency,
analysis, induction and comparison ones. The survey was conducted on the Internet as well as personal
interviews. The survey was conducted in May 2018. The main goal of this research was to study tea in
general and first of all the Georgian consumer attitude towards Georgian tea brands. We conducted
quantitative research. The latter implies the collection of information in quantitative form and the
statistical analysis of the information already obtained. Quantitative method of research is one of the
most common and reliable methods for obtaining primary information (Armstrong G., Kotler P., 2006).
It is noteworthy that a structured questionnaire was used during our research.

FINDINGS

The study showed that black and green tea is especially popular among Georgian consumers. 67% of
the respondents prefer the black tea and 20% green tea. The reason for this is that these two types of tea
are produced mainly in Georgia and the Georgian market does not have a wide choice of tea types. This
confirms with the statistical data, which is show, that black and green tea is mainly imported in Georgia.
Other types of tea are not available in the Georgian market or in very small quantities.
71% of respondents prefer foreign brands. Among the Georgian brands the respondents named the
following products: Gurieli, Georgian Bouquet, Anna Batonishvili, Mountain Tea and Rcheuli. From
these Georgian brands besides Gurieli, in fact Georgian customers do not know Georgian tea brands. It
should be noted that Gurieli consumers are 27% of respondents. On the question, why respondents
prefer the foreign brands, 51% of respondents said, foreign brands are distinguished with higher quality.
34% of respondents think that foreign tea brands are more pleasant to drink. 14% of tea lovers think,
foreign brands are distinguished with a more attractive packaging (Seturi, M., Todua, T., 2019).

We also wanted to find out communications channels from which Georgian consumers get information
about new tea brands. We found out that 42% of respondents received information about tea brands
from TV. Internet has a quite high rate, it is 33%. The survey showed that 17% of respondents are aware
of tea from friends, and 7% _ from stores. As the survey showed, only 1% of respondents get
information about tea brands from magazines and newspapers (Seturi M. 2019).
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Fig.1.The highest quality tea producing countries (according to respondents)
The majority of tea consumers give great importance to the country of its production. It is interesting to
know in which country produced tea considered by Georgian customers to be the highest quality and
reliable. The survey showed that Georgian consumers think, the highest quality tea is produced in
Britain. The majority of respondents prefer the British tea_27%, Indian _ 17%, Turkish _19%. Only
14% of respondents think that Georgia produces high quality tea. Thus, one of the main problems of
Georgian tea is that the small number of consumers thinks Georgian tea is of high quality.
That's why Tea Georgian brands do not enjoy the popularity of the market.

CONCLUSIONS
•

Our survey showed that the main problem is, that the most of Georgian consumers do not

trust Georgian tea brands. According to Georgian consumers, the main reason for this is the low
quality of them compared to foreign brands. In our opinion It is necessary to provide more active
information about Georgian tea brands and their quality. It is possible that consumers' views
about the quality of tea are unrealistic. Practically the quality assessment of tea is the prerogative
of specialists, which can be the result of laboratory studies.
•

In our opinion, the success of Georgian tea brands in the market is directly related to

the knowledge of brand management and the application of its basic approaches.
Advertising campaigns are needed to raise awareness of Georgian tea brands. That will help
raise the image of Georgian tea brands and increase popularity among consumers. In order for
Georgian tea brands to become more successful in the market, they need to be distinguished
from analogues. Especially since tea grown in Georgia has different advantages. So, for
example Georgian tea is distinguished with low content of tannins. That's why it has a soft and
gentle taste. Georgian tea plantations located more north than other countries tea plantations.
This is the reason of such a soft taste of Georgian tea (News agency). For customers it is unclear,
do Georgian tea have some distinctive and different advantages? In terms of competition
Georgian producers should pay attention in these aspects and provide relevant information to
customers with the help of mass media outlets.
•

Expand the range of tea products will help Increasing the popularity of Georgian tea brands.

It should be noted, that in the last century scientific work was going on in our country to develop
the tea industry. Georgian scientists were able have created tea selective varieties (Agriculture’s
Scientific-Research Center, 2015). We should prepare qualified specialists for this field. In this
case, even the most important aspects of motivate of employees in tea producing enterprises
should not be forgotten.
•

It is very important for our country efficiently use the potential of the tea plantations existing

in Georgia, to facilitate production of local tea. The issue of developing Georgian tea production
requires a great deal of effort from both the private and public sectors, it is necessary to support
Georgian tea sector by country’s government. Ensure rapid rehabilitation of tea plantations
requires large amounts of money (Agriculture Project Management Agency).

REFERENCES

Agriculture’s Scientific-Research Center. Tea grown-fledged plantations Rehabilitation technology and
cultivation of new plantations. (2015).
http://srca.gov.ge/files/%E1%83%A9%E1%83%90%E1%83%98.pdf
Agriculture

Project

Management

Agency.

Georgian

tea

rehabilitation

program.

(2015).

http://apma.ge/newsletter/news/view/43/
Armstrong G., Kotler P. Basics of marketing, 7th ed. ISBN 0131424106. Authorized translation from
the English-language.The Georgian edition was published by Georgian Marketing
Association. 2006, pp. 493-495
News agency „Sputnik“. Georgian tea: history and reality. Interview with Tea Producers Association
President Svanidze T. https://sputnikgeorgia.com/economy/20171203/238408019/qarTuli-Cai-istoria-da-realoba.html
Seturi Maia (2017). Brand Awareness and Success In The Market, Economy & Business, Journal of
International Scientific Publications, ISSN1314-7242, Volume 11, 2017. Available from:
https://www.researchgate.net/publication/325675041_Brand_Awareness_And_Success_In_The_Mar
ket. pp. 424-432.
Seturi Maia, Urotadze Ekaterine. (2018). About the importance of brand as a system. Book:
Cybernetics

and

Systems.

DOI:

10.4324/9780429486982-15.

Available

from:

https://www.researchgate.net/publication/331746374_About_the_importance_of_brand_as_a_syste m.
pp. 1-5

Seturi, M., Todua, T., (2019). ANALYSIS OF THE GEORGIAN TEA BRANDS. European
Cooperation, 4(44), 7-14. https://doi.org/10.32070/ec.v4i44.59, pp. 7-14. Vol 4 No 44 (2019):
European Cooperation. https://european-cooperation.eu/index.php/EC/article/view/59/42 Seturi
M. (2019). The Role of Branding for Success in the Georgian Tea Market. DOI:

10.5281/zenodo.3455675. World Academy of Science, Engineering and Technology. International
Journal of Economics and Management Engineering Vol:13, No:8, 2019. pp. 1127-1130. Available
from:
https://www.researchgate.net/publication/336318938_The_Role_of_Branding_for_Success_in_the_
Georgian_Tea_Market.
Todua N., Mghebrishvili B., (2018). Legal Fundamentals of Food Safety Provisions in Georgia.
Available

from:

https://www.researchgate.net/publication/328149960_Legal_Fundamentals_of_Food_Safety_Provis
ions_in_Georgia. pp. 9-10
W. Korir a, F.N. Wachira b,⇑ , J.K. Wanyoko c , R.M. Ngure a , R. Khalid,The fortification of tea
with sweeteners and milk and its effect on in vitro antioxidant potential of tea product and glutathione
levels in an animal model, Food Chemistry, 2014, pp.145-153.

